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MORENDAT I N S T I T U T E  O F 
O I L  A N D  G A S KPC

TRAINING CALENDAR 

For training dates and other enquiries visit our website https://miog.kpc.co.ke, Email: miog@kpc.co.ke 
or

Tel Nos. 0704 801596, 0713 693379, 0709 723004/6, 0722 207678
 

Disaster Management 

Course / Unit Dura�on 
(Days) 

Tui�on 
Fees (KES) Venue 

SAFETY HEALTH & ENVIRONMENT  
Incident Command Systems (in collabora�on with Petroleum Ins�tute of East Africa -PIEA) 3 50,000 Nairobi 
MIOG 101 – Introduc�on to Oil & Gas (Upstream, Midstream & Downstream) 5 42,750 Naivasha 
Incident Inves�ga�on and Repor�ng 5 42,750 Naivasha 
Domes�c Safety 9am-4pm 2,000 Online 
 Na�onal Examina�on Board in Occupa�onal Safety and Health (NEBOSH)  10 210,000 Naivasha 

5 42,750 Naivasha 
Introduc�on to Safety Health and Environment (SHE) in Oil & Gas Sector 3 25,650 34,200 
Management of Safety Work Permits 1 13,917 Online 
Workplace Safety, Health & Environment Management (in collabora�on with Moi University) 5 42,750 Naivasha 
Fire Marshal/Warden 3 25,650 Eldoret 
Construc�on Health and Safety Management 5 42,750 Naivasha 
Occupa�onal Health & Safety (OHS) Commi�ee 4 37,050 Naivasha 
First Aid 3 25,650 Naivasha 
Oil, Gas & Petroleum Products Transporta�on Safety 4 34,200 Naivasha 

BASIC FIREFIGHTING 
Firefigh�ng Level I, II, III 10 65,575 (EACH) Eldoret 
Firefigh�ng Level IV 10 74,351 Eldoret 

CORPORATE COURSES 
Coaching & Mentoring 5 42,750 Naivasha 
Customer Service in Oil & Gas Environment 3 25,650 Naivasha 
Legal Contrac�ng in Oil & Gas Sector 1 13,917 Nairobi         
Supply Chain in Oil & Gas 3 25,650 Naivasha 
Contract Management 3 25,650 Naivasha 

ELECTRICAL 
Uninterrup�ble Power Supply System, Design, Principles, Installa�on and Maintenance. 4 34,200 Naivasha 
Low Voltage Motor Control and Maintenance   5 42,750 Naivasha 
Installa�on and Maintenance of Electrical Motors in Hazardous (Ex) Areas 5 42,750 Naivasha 

MECHANICAL 
Sha� Alignment 5 42,750 Naivasha 
Mechanical seals 5 42,750 Naivasha 
Terminal Pump Maintenance 5 42,750 Naivasha 

QUALITY CONTROL 
Sampling and Tes�ng of Petroleum Products 5 42,750 Nairobi 
Method Valida�on and Uncertainty of Measurements  5 42,750 Nairobi 
Assuring the Validity of Test Results 5 42,750 Nairobi 

INSTRUMENTATION AND CONTROL (I&C) 
PLC Control Systems 5 85,500 Nairobi 
Design, Maintenance and Opera�on of SCADA Control System  5 85,500 Nairobi 

INFORMATION & COMMUNICATION TECHNOLOGY (ICT) 
Fundamentals of Computer Security 14 52,000 Nairobi 

PIPELINE OPERATIONS 
Custody Transfer, Marine Opera�ons and Flow Measurements  5 57,000 Mombasa 

FINANCE 
Product Accoun�ng in Oil & Gas 3 34,200 Naivasha 
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The stations are very ideal stop-over points, offering more than just fuel.
Ample Parking Space for your rest, Mini Markets for your quick shopping,
Restaurants where you can enjoy light meals and drinks, Prayer Rooms for
your devotion and Clean Washrooms to cap it all.

We invite you to come and enjoy with us. Spend at least 3,000/- and get a
free drink, hot or cold.
As we approach the festive season, we urge you to exercise caution, observe
traffic regulations; drive carefully and arrive safely to enjoy a complimentary
at all EAGOL stations.

EAGOL
EXPANDS
IT’S RETAIL
NETWORK

In its Retail Network Expansion Blueprint, EAGOL has recently added
two more stations; one in NAIVASHA along the busy Nairobi – Naivasha
highway and the other in ELDORET along the Eldoret – Nakuru highway.
These bring to a total of six EAGOL branded stations in Kenya.

+254 716 776 700 www.eastafricangasoil.com
info@eastafricangasoil.com

8th Floor, FCB Mihrab, Ring Road / 
Lenana Road JunctionKilimani, Nairobi,
 Kenya
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Climate Change Solutions - Time to Act is Now

INSIGHT FROM THE GM INDUSTRY NEWS

E
ast African Gas Oil Limited (EAGOL), a growing independent Oil 

Marketing Company has this year invested over KES300M to 

expand its retail network in Kenya and strengthen its growing 

business.

The company which started operations at a truck stop in Jomvu, 

Mombasa in 2011, has opened an additional two service stations; 

one on the busy Nairobi – Naivasha Highway at Karai, a few 

kilometers before Naivasha town. The second one is along the 

Eldoret – Nakuru Highway at Baraka, about 15kms from Eldoret 

town.

According	to	EAGOL’s	Chief	Executive	Officer	(CEO),	Mr	Abdi	Ali,	the	

company will be launching another station in Karen, Nairobi later 

in	the	year.	Early	in	the	year,	EAGOL	relocated	its	head	office	from	

Mombasa to Nairobi, among other initiatives aimed at streamlining 

and solidifying the company’s business.

“Our retail network expansion is driven by our efforts to go 

closer to the customer. This is a shift from a mainly wholesale-

driven business to increased focus on retail aimed at ensuring 

the sustainability of our business by going directly to the retail 

consumer,” the EAGOL CEO says.

EAGOL now has a total of six stations countrywide and depot 

operations in Mombasa, Nairobi, Nakuru, Eldoret and Kisumu. 

The company also has a presence in Uganda and South Sudan. 

To strengthen its operations, the company has also appointed a 

Chief	Operating	Officer	(COO)	and	a	Chief	Finance	Officer	(CFO)	to	

support the CEO in leading its fast-growing and diverse human 

capital base. The new COO is Mr Kennedy Molete while the CFO is 

Ms Taslim Wason.

According to Mr Ali, the strong steps the company is taking 

in 2021 are part of its vision to expand its retail presence to 

EAGOL Invests KES300M to Expand Its 

Retail Network

about 15 service stations by 2024 and grow the company’s 

market share in Kenya to at least three percent. This will entail 

franchising independent stations, outright purchase of existing 

ones and building new outlets. The EAGOL CEO says the company 

is currently riding on the support of local Sharia-compliant banks’ 

credit facilities to support the ongoing expansion.

As the company enters the next growth phase, Mr Abdi says they 

are looking at the bigger picture. “As a responsible corporate 

citizen, we are looking at our role in the community including 

creating jobs where we have a presence. We will also improve 

our customer experience by expanding our non-fuel business, 

incorporating LPG and introducing our own lubricants brand in our 

product offering,” the CEO adds.

From 3rd Left; EAGOL board members; Roderick Charters, Abdinur Hirsi , the CEO Abdi Ali and Kennedy Molete, the COO are joined by EAGOL’s 

Naivasha Service Station staff during the station’s opening on August 21 along the busy Nairobi – Naivasha Highway.

Uasin Gishu Governor, Jackson Mandago (Front 2nd Right) is assisted 

to cut the ribbon to officially open the East Africa Oil & Gas 

(EAGOL)’s new Baraka Service Station in Eldoret’s Outspan area by 

the County’s Senator, Margaret Kamar (Front Right), EAGOL CEO Abdi 

Ali (2nd Left) and other guests on October 09, 2021.

T
he 2021, 26th United Nations Climate Change Conference 

(UNCCC), is scheduled to be held in the city of Glasgow, 

Scotland between 31 October and 12 November 2021, under 

the presidency of the United Kingdom. 

The conference is set to incorporate the 26th Conference of the 

Parties (COP) to the United Nations Framework Convention on 

Climate Change (UNFCCC), the 16th meeting of the parties to the 

Kyoto Protocol (CMP16), and the third meeting of the parties to 

the Paris Agreement.

As the World gears up for the COP 26 where it is expected that 

parties	will	for	the	first	time	commit	to	enhanced	ambition	since	

COP21, reports by the local media indicate that the endangered 

Somali giraffe is now at a greater risk of extinction due to the 

unsustainable felling of acacia trees, the main food for this 

giraffe species, for charcoal burning.

According to data from Kenya National Bureau of Statistics 

(KNBS) Wajir County land mass has a forest cover of 1.94 % while 

97%	and	0.1	%	of	this	County	households	use	firewood	and	LPG	

respectively.

It is now evident that there is a direct correlation between energy 

poverty and climate change where if the former is ignored, leads 

to adverse domino effects on development due to the vagaries 

of the latter hence derailing attempts to achieve Sustainable 

Development Goals (SDG) targets.

Kenya has set climate action goals to facilitate adaptation to and 

mitigate against the risks and threats of climate change, most of 

which are domiciled in different policy documents across sector 

specific	portfolios.

For the petroleum energy sector, the National Energy and 

Petroleum Policy (NEPP) 2015 has anchored environmental 

protection and conservation to the overall objective of this 

policy, which is to ensure affordable, competitive, sustainable 

and reliable supply of energy to meet national and county 

development needs. 

Ambient air quality depends on the contribution of both the 

indoor and outdoor environments where excessive emissions of 

greenhouse gasses such as carbon dioxide consequently causes 

climate change.

Kenya has committed to eliminate indoor pollution (from cooking 

with	charcoal/firewood)	to	reduce	her	greenhouse	gas	emissions	

by 32% by 2030 and in fact the President re-commitment to 

the World on 22nd April 2021 during the World Leaders Climate 

Summit, that Kenya was on course in converting 100% of Kenyans 

using	firewood,	charcoal	and	kerosene	to	LPG	by	2028.

The aforementioned target can only be achieved through the 

full implementation of the LPG Development Action Plan that 

was formulated by the Ministry of Petroleum and Mining (MOPM) 

in collaboration with Industry players and whose aim was to 

facilitate the seamless and time bound delivery of the related 

NEPP aspirations and targets.

The	 removal	 of	 the	 fiscal	 incentive	 (zero	 rate)	 on	 LPG	 and	 the	

subsequent imposition of 16% Value Added Tax (VAT) this July 

will not only derail the said clean cooking conversion but also 

condemn approximately 12 million households to preventable 

respiratory disease and death on account of indoor pollution.

It is obvious that there is an urgent need to mainstream policy 

that hinge on basic rights issues of health, food, security, 

education, water and sanitation, clean and healthy environment, 

which are further corroborated by the sustainable development 

goals that Kenya subscribes to. 

For instance, pneumonia remains Kenya’s largest killer of infants, 

ahead of malaria and diarrhea, which should necessitate the 

Health Ministry to start addressing the cause of so many deaths 

and hasten to implement the known solution - switch to clean 

cooking fuel. The Health and MOPM policies should collaborate in 

delivering the non-polluting cooking fuel to eliminate preventable 

disease and save lives as should those of the Environment 

Ministry-in sustaining afforestation and National Treasury-in ring-

fencing economic incentives. 

Yet again, the latest Economic Survey data indicates that more 

than	8,649	Kenyan	Children	will	continue	to	die	annually,	before	

they	 celebrate	 their	 fifth	 birthday,	 of	 preventable	 pneumonia	

because of inhaling toxins from smoke as their mothers cook with 

charcoal	and	firewood.	

Kenya’s tourism sector revenues will further suffer the brunt of 

this due to the apparent extinction of the Somali giraffe as well 

as	the	unique	fish	and	bird	species	including	flamingoes	due	to	

the effects of deforestation and environmental degradation in 

Wajir, Naivasha, Nakuru and Turkana.

The knock off effects of reduced tourism activities is the loss 

of jobs and livelihoods hence increasing the risk of poverty 

and reducing the opportunity for decent work and economic 

development not to mention the diverse loss of government 

revenue.

Kenya’s food security will continue to be under a real threat due 

to the climate change effects from our massive deforestation 

from	harvesting	of	trees	for	firewood	and	charcoal	burning.

The opportunity to promote and sustain local manufacturing 

of LPG cylinders is most probably going to be reversed and /or 

remain stagnant as reduced demand of cooking gas reduces due 

to countering of the economic incentive with VAT at whatever 

rate and with it dips the employment and entrepreneurship 

opportunities particularly for our youth. 

Climate change is a development and security threat that must 

be addressed urgently by implementing the LPG development 

action plan, in this case by making sure that every home that is 

currently	using	charcoal,	firewood	and	kerosene	is	supplied	with	

LPG. 

It is out of order for anyone to be proposing that Wanjiku use the 

so called clean cook stoves which not only cost more but still 

emit toxins as biomass is the energy source-a case of deferring 

disease and death as opposed to eliminating these preventable 

illness and loss of life-while the promoters use clean cooking 

fuels and stoves.

Kerosene is also not a cooking and lighting option bearing in mind 

that the equipment(stove/wicks) are frequently improvised (tins/

cloth)	hence	increasing	the	black	carbon	pollution	as	well	as	fire	

accidents not to mention poisoning, particularly of erroneous 

ingestion by children, resultant from storage of kerosene in re-

used consumable goods containers.

LPG is an essential low carbon, clean, and alternative fuel 

technology for billions of people across the world.  It is widely 

available in Kenya and Wanjiku should be empowered to access it 

conveniently and at least cost today, not tomorrow.

Wanjiku Manyara

General Manager, Petroleum Institute of East Africa

cmanyara@petroleum.co.ke
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INDUSTRY NEWS INDUSTRY NEWS

From L to R Ms Beatrice Kosgei, GM Legal Affairs GDC, Eng. Jared Othieno, MD GDC, Mr. Leparan 

Morintat , CEO NOC, & Mr Benson Theuri Ag. GM Downstream NOC during the fuel supply contract 

signing Ceremony

GDC MD Eng. Jared Othieno & National Oil CEO Mr. Leparan Morintat exchange fuel supply contract 

signed to supply GDC with over 10 Million Litres of fuel products

T
he National Oil Corporation of Kenya 

signed a multi-million fuel supply 

deal with Geothermal Development 

Company (GDC) that will see National Oil 

supply GDC with more than 10 million litres 

of fuel and other petroleum products to 

support GDC’s operations.

Speaking during the signing ceremony, 

National	 Oil’s	 Chief	 Executive	 Officer	

Leparan Morintat, noted that National Oil 

is on its way to reclaiming its position as 

the preferred and most reliable supplier 

of petroleum products to government 

agencies and other commercial 

customers adding that it will continue to 

offer outstanding service excellence and 

product quality.

“We recognize the critical role GDC is 

playing in the energy value chain of this 

country. As you progress with the good 

work you are doing and as you gear up 

to developing 1065MW from geothermal 

sources by the year 2030, we are 

honored to play a part as your preferred 

supplier of your fuel, lubricants and LPG 

requirements” noted Morintat.

This partnership is another great example 

of fruitful and productive partnership 

between Government agencies working 

together for the common good of the 

Mwananchi,	 and	 firmly	 supports	 H.	 E	 the	

President’s clarion call of “Buy Kenya, 

Build Kenya” as both National Oil and GDC 

are	100%	Kenyan	outfits.

“The contract we are signing today is 

unprecedented. This is a clear message 

of	the	confidence	GDC	has	 in	National	Oil	

Corporation of Kenya” added National Oil 

CEO.

Geothermal Development Company 

Managing Director Eng Jared Othieno 

noted that GDC has enjoyed fantastic 

working relationship with National Oil over 

the	last	five	(5)	years	and	looks	forward	to	

continue the great partnership.

“We are proud to say that National Oil 

is contributing to the success of our 

geothermal projects. We appreciate 

your support as we strive to develop 

geothermal resources and we look 

forward to an even stronger relationship 

as	we	begin	the	new	financial	year”	said	

Eng Othieno.

National Oil Inks Deal to Supply Over 10 

Million Litres of Fuel to GDC

T
he National Oil Corporation of Kenya handed over several Corporate Social Investment 

(CSI) projects to communities living with its Block 14T, Magadi sub-basin.

National Oil has been undertaking exploration activities within community managed 

conservancies south of the block in Magadi area since 2010 when it signed a production 

sharing contract (PSC) with the Ministry of Energy.

National Oil CEO Leparan Morintat accompanied by Board Directors Michael Rubia and Emily 

Kiparki and joined by Geothermal Development Company (GDC) Managing Director Eng. Jared 

Othieno toured the block in August and commissioned among others a cattle plunge dip for 

Olkiramation Group Ranch, issued support towards provision of 150 desks for Olkiramatian 

Arid Zone School and handed over Irrigation Kits consisting of water pumps and pipes to 

Musenke community irrigation project.

Speaking during the handover ceremony, National Oil CEO thanked the community for the 

cordial relationship the Corporation has enjoyed in the area while undertaking various 

exploration activities.

National Oil Hands Over Multiple 

Community Projects in Block 14

“I am delighted to note that the 

community in the two conservancies 

and Musenke community have been 

very supportive to National Oil. Going 

forward, we will endeavor to work 

together and empower members of 

these communities even more “ Said 

Leparan.

“The Musenke irrigation project is 

indeed a great initiative aimed at 

providing an alternative source of 

livelihood in agriculture to a community 

that has predominately depended 

on pastoralism hugely affected by 

adverse weather conditions during 

the dry seasons. The cattle dip, will 

cut the journey by half to residents of 

Olkiramatian Group Ranch, who have 

previously trekked for more than 20 

KM in search of a cattle dip for their 

livestock.”

National Oil CEO Leparan Morintat joined 

by Olkiramatian Arid School to plant a tree 

during the CSR handover

NOCK CEO Leparan Morintat (5th L) joined by 

NOCK Director Micheal Rubia (2nd R) and GDC 

MD eng. Jared Othieno (4th R) handing over a 

set of 20 water pumps and pipes to Musenke 

Community in Block 14T Magadi Sub basin.
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INDUSTRY NEWS INDUSTRY NEWS

W
here	 is	 the	 fairness	 in	 the	 Liquified	 Petroleum	 Gas	 (LPG)	 trade	 chain	 if	 some	

players do not get what belongs to them? And how do unscrupulous business 

entities penetrate systems where governments have laws governing sectors 

such as the petroleum ones?

This is the situation in many a country, cities and other areas where gas is sold to 

consumers	 in	 cylinders	 that	 are	 refilled	periodically.	 The	 East	 African	 region	 is	 not	 an	

exception.

The truth of the matter is; some unscrupulous business people have found ways to 

cheat the system so that the oil companies that rent out gas cylinders do not get the 

same	clients	holding	them	return	for	refill	where	they	are	supposed	to.

“And	here	lies	the	problem.	There	is	no	need	to	have	specific	companies	have	different	

cylinders	 identified	with	 them,	 if	 that	 does	 not	 translate	 to	 sustainable	 return	 of	 the	

customer	for	refill.	But	you	may	want	to	ask	yourself,	why	accept	to	refill	a	cylinder	that	

is	not	yours,	or	where	exactly	are	these	cylinders	being	refilled,”	says	Baia	Group,	Africa	

MD Dr Hillary Nyang’anga.

It is in an effort to solve this and other problems that ideas are coming up, one recently 

displayed by the Baia Group, an international digital solution provider, that may see a 

breakthrough if adopted by affected players, or those at risk.

“Everyone is at risk. There needs to be strict adherence to the regulations governing 

trade in LPG. But the law enforcers cannot be everywhere. This therefore calls for 

proactive attitude from dealers in the LPG, because they are the biggest losers,” says 

Michael Wallis-Brown, the Baia Group CEO.

During a webinar, in partnership with the Petroleum Institute of East Africa(PIEA), 

the professional body for the oil and gas industry in the EA region, the Baia Group 

demonstrated	specific	solutions	that	would	enable	companies	dealing	 in	LPG	get	their	

rightful share of the market. It all lies in technology use.

The webinar themed Tag & Trace: LPG Supply Chain Innovation (VerifyScan) enabled 

stakeholders to explore solutions to be able to track their cylinders once they are sold. 

It	 is	one	way	through	which	they	will	ensure	the	cylinders	return	to	them	for	refill,	and	

hence also get to earn from sale of the actual gas.

According to an LPG case study, there were an estimated 7.5 billion killogrames of 

counterfeit LPG in Africa in 2020.

Baia	identifies	problems	giving	rise	the	huge	numbers	of	counterfeit	gas	in	the	continent	

as	the	inability	to	track	and	trace	assets	and	content,	inefficient	supply	chains	payment,	

order disputes and regulatory non-compliance.

How VerifyScan Works

The solution works with the smart tags, which support track, trace, transportation 

and	 inspection	of	cylinders	and	which	act	as	a	gateway	to	the	verifyscan	sofisticated	

software. The software is provided as a service and which is accessed by simple 

purchase and installation in the system.  Range of data capture and information delivery 

are provided at every stage. These include SMS, BOT, Scan and Web pages. The use of 

these depend on the user perceived ease of use and perceived usefulness.

The VerifyScan system has the ability to track goods across network. This is through use 

of a unique ID for asset and supply-chain management traceability.

Promoting Fairness in the LPG Trade 

Through Technology

This solution has been described as 

purpose-built for emerging market 

conditions.

“We help the large market participants in 

the LPG sector to solve the problem of lack 

of trust, transparency and accountability, 

that	 leads	 to	 significant	 loss	 of	 revenue	

and assets,” the Baia Group states.

VerifyScan provides LPG operators 

(distributors) - unique, digitally twinned, 

SmartLabel IDs to track and trace 

cylinders across the supply chain.

Baia says innovative, yet simple tracking 

and	 tracing	 verification	 that	 delivers	

needed regulatory support for asset and 

content tagging, provide better supply 

chain visibility (data) Ensure consumer 

safety and peace of mind through 

verification,	 deliver	 increased	 consumer	

data points and/or warranty reach.

It also reduces fraud and loss of business 

through inspection and enforcement.

According to Baia, Kenya’s LPG Market (gas 

sales	only)	is	estimated	at	$1.8	billion	and	

is growing at 14 per cent, with 41 per cent 

illegal	refilling.

Benefits	 of	 the	 VerifyScan	 solution	

include meeting compliance – traceability 

requirements in LPG, increase rental 

revenue and brand loyalty, get a handle 

on asset totals, increased distribution 

channel visibility and measure distribution 

network performance.

It	 also	 improves	 production	 efficiency	

and accountability, end user safety 

assurance, as well as improve lot number 

recalls. It improves marketing campaign 

decisions, customer knowledge, retention 

and acquisition, provides evidence for 

prosecution for non-compliance and 

improved logistics documentation.

VerifyScan is a cost-effective solution 

for	 tracking	 and	 tracing,	 verification	

and inspection of assets and content 

throughout the supply chains, says Baia 

Group.

V
ivo Energy Kenya (VEK), the company 

that distributes and markets Shell-

branded fuels and lubricants in 

the country, has partnered with NTSA to 

roll out a school road safety campaign 

dubbed “Look Out! Tuvuke Salama” to 

promote a safe environment around 

schools. In 2021 100 schools within seven 

counties, namely: Nairobi, Mombasa, 

Nakuru, Kericho, Embu, Kisumu, and Nyeri, 

will	receive	reflective	STOP	signs	to	assist	

children in safely crossing the roads.

According to statistics, Kenya had an 

estimated total of 46,530 pre-primaries, 

32,344	 primaries	 10,487	 secondary	

schools as at 2019. Most children go to 

school at dawn and return at dusk, a time 

synonymous	with	road	traffic	crashes	due	

to low visibility. This is what drove the idea 

for this campaign.

The objectives of the partnership are to 

create awareness on the importance of 

road safety for school-going children and 

ensure that children aged between 5-19 

years get to and from schools safely, at 

all times.

Speaking during the launch event, Vivo 

Energy Kenya Managing Director, Peter 

Murungi, said that the nature of Vivo 

Energy’s business makes road safety a 

Vivo Energy Kenya, NTSA Partner in A 

Three-Year School Road Safety Campaign

crucial pillar in the organisation’s safety 

agenda.

“Vivo Energy Kenya’s business relies on 

trucks and road tankers to supply and 

distribute our products. We must always 

ensure that we manage this aspect 

of our business with the utmost care 

and stringent measures are in place 

for all our truck drivers and company-

driven vehicles. Vivo Energy’s community 

programmes are designed to deliver 

a cultural shift in attitudes to road 

safety across the general population, in 

particular amongst school children” said 

Murungi.

At the same time, Director General of the 

NTSA, George Njao, said children are the 

most vulnerable road users due to their 

size compared to all others. The risk is 

further compounded by the mere fact that 

schools operate between the morning 

and evening hours when visibility is poor.

“We highly appreciate the support from 

Vivo Energy Kenya and acknowledge that 

the three-year partnership will go a long 

way to addressing the risks faced by our 

children. We are targeting at least 50,000 

schools	 in	 the	 next	 five	 years	 and	 I	 call	

upon all stakeholders to join the cause, 

identify a school and support it with this 

much needed STOP sign. By adopting a 

school, you have allowed many children 

to cross the road safely. Additionally, I 

urge motorists to reduce their speeds 

when they are near schools” said Njao.

“The Authority plans to address road 

safety challenges though education at 

the formative years as children often 

mimic the behaviour of their caregivers. 

We	 have	 made	 significant	 progress	

towards the development of a road safety 

curriculum for school children, a project 

spearheaded by the Kenya Institute for 

Curriculum Development. We must begin 

to teach our children the basics of road 

safety in order to address some of the 

current and future challenges.”

Vivo Energy Kenya MD added that the 

partnership will continue to 2023, and the 

company plans to donate nearly 1,000 

reflective	 STOP	 signs	 during	 this	 period.	

The distribution of the 2021 batch of 

100 lollipop signs will start in Nairobi and 

Mombasa counties, and other counties 

will follow.

The ultimate measure of success will be 

reduced fatalities and injuries involving 

school-going children and behavioral 

change among the drivers, thus reducing 

school children’s risks while crossing the 

road.

National Transport 

Safety Authority 

Director-General 

George Njao, Vivo 

Energy Kenya Managing 

Director Peter Murungi 

and Nairobi County 

deputy director of 

education Hesbon 

Nyagaka during the 

launch of a Look Out! 

Tuvuke Salama road 

safety campaign in 

Nairobi
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INDUSTRY NEWS

SCHOOL OF PETROLEUM STUDIES
TRAINING CALENDAR FOR YEAR 2021/2022 (ONLNE MODULAR SESSIONS)

Online via Microsoft teams/Google Meet

CODE         COURSE TITLE DURATION DATE LOCATION
(A)LEGAL & REGULATORY COURSES

SPS 006A Contractor & service pro-
viders regulatory training 
requirements

2 hours Module 1: Legal and regulatory requirements 30/NOV/2021 10.00 a.m-12.30 p.m. Online via 
Microsoft 
teams/
Google Meet

Module 2: HSSE compliance mechanisms  1/DEC/2021 10.00 a.m-12.30 p.m.
Module 3: Quality assurance and accountable sourcing 2/DEC/2021 10.00 a.m-12.30 p.m.
Module 4: Emergency response preparedness and plan 3/DEC/2021 10.00 a.m-12.30 p.m.

(B) OIL AND GAS RETAIL AND MARKETING COURSES
SPS 003B Service station management 

course
3 hours Module 1: Product knowledge 19/OCT/2021 9.30 a.m-3.30 p.m. Online via 

Microsoft 
teams/
Google Meet

Module 2: Customer service management 20/OCT/2021 9.30 a.m-3.30 p.m.
Module 3:  Understanding Service station lay out 21/OCT/2021 9.30 a.m-3.30 p.m.
Module 4: Service station HSSE  22/OCT/2021 9.30 a.m-12.30 p.m.

(C) HEALTH SAFETY SECURITY AND ENVRIONMENT COURSES
SPS 002C Petroleum sector contractor 

& service providers  health, 
safety, security, and 
environment (HSSE) course

2 hours Module 1: Contractor & service providers HSSE legal and 
regulatory framework

29/NOV/2021 10.30 a.m-12.30 p.m. Online via 
Microsoft 
teams/
Google Meet 

Module 2: Occupational health and Safety audit 30/NOV/2021 10.30 a.m-12.30 p.m.
Module 3: Emergency response planning and prepared-
ness compliance requirements

1/DEC/2021 10.30 a.m-12.30 p.m.

SPS 003C Occupational health and risk 
assessment

2 hours Module 2: Occupational safety and health audit 1/OCT/2021 10.30 a.m-12.30 p.m.

SPS 004C First Aid competency 
and highway emergency 
response plan course 
(Drivers/Emergency 
responders) 

2 hours Module 1 Basic First Aid 13-16 December 2021
Module 2 Emergency response
Module 3:  Fire fighting and emergency response

SPS 005C Contractor safety 
management course

2 hours Module 1:  Fundamentals of contractor HSSE 2/NOV/2021 10.30 a.m-12.30 p.m.
Module 2: Work control procedures 3/NOV/2021 10.30 a.m-12.30 p.m.
Module 3: Emergency response & spill management 4/NOV/2021 10.30 a.m-12.30 p.m.
Module 4: Petroleum facility maintenance procedures 5/NOV/2021 10.30 a.m-12.30 p.m.
(E) LPG OPERATIONS SALES & MARKETING COURSES

SPS 005E LPG HSSE course for LPG 
cylinder refilling, installers 
and operations staff

3 days Module 1: LPG product knowledge and supply chain 17/NOV/2021 10.30 a.m-12.30 p.m. Online via 
Microsoft 
teams/Google 
Meet 

Module 2: LPG HSSE & Emergency response plan 18/NOV/2021 10.30 a.m-12.30 p.m.
Module 3: LPG Emergency Planning and response 19/NOV/2021 10.30 a.m-12.30 p.m.

(G) SAFE PETROLEUM PRODUCTS LOGISTICS & HANDLING COURSES
SPS004G Introduction to the Oil & Gas 

Sector
2 hours Module 1: Exploration & production 26/NOV/2021 10.30 a.m-12.30 p.m. Online via 

Microsoft 
teams/Google 
Meet

Module 2: Legal and regulatory framework 29/NOV/2021 10.30 a.m-12.30 p.m.
Module 3: Integration of renewables in the oil and gas 
sector

30/NOV/2021 10.30 a.m-12.30 p.m.

Module 4: Petroleum market trends and analysis 1/DEC/2021 10.30 a.m-12.30 p.m.
SPS003M EA oil and gas 

transportation and 
management Level 1

2 hours Module 1: Product knowledge 8/DEC/2021 10.30 a.m-12.30 p.m. Online via 
Microsoft 
teams/Google 
Meet

Module 2: Understanding supply chain 9/DEC/2021 10.30 a.m-12.30 p.m.
Module 3: Policy, legal and regulatory requirements 10/DEC/2021 10.30 a.m-12.30 p.m.

(J) EXECUTIVE MANAGERIAL COURSES
SPS002J Executive Introduction to 

the East Africa Oil and Gas 
sector

2 hours Module 1: Product Knowledge 30/NOV/2021 10.30 a.m-12.30 p.m. Online via 
Microsoft 
teams/Google 
Meet

Module 2: Legal and regulatory framework
Module 3: Market supply chain and fiscal regime

SPS 008M Oil and Gas corporate 
governance for Boards and 
management conference

1 day Corporate governance 21/OCT/2021 Hybrid

(K) HUMAN RESOURCE MANAGEMENT COURSES
SPS 002K Supervision leadership and 

management
2 hours Module 1: Managing employee teams (physical & virtual) 13-16/DEC/2021 10.30 a.m-12.30 p.m. Online via 

Microsoft 
teams/Google 
Meet

Module 2: Leadership & technical skills
Module 3: Strategic decision making and problem solving

(M) PETROLEUM PRODUCTS ROAD TRANSPORTATION COURSES
SPS005M LPG road tanker driver 

certification
2 hours Module 1: Product knowledge 13/DEC/2021 Hybrid

Module 2: Driver roles and responsibilities 14/DEC2021
Module 3: Transport route survey and planning 15/DEC/2021
Module 4: Emergency response plan 16/DEC/2021

(N) ONLINE WEBINARS
Conversations with Industry 
Captains (CWIC)

1.5 hours The evolution of fuel dispensing sites with Varun Sharma 
MD Shankan Enterprises

11/NOV/2021 11.00 a.m. - 12.30 p.m. Online via 
Microsoft 
teams/Google 
Meet

Corporate and Mental Health with Dr. Susan Gitau 25/NOV/2021 11.00 a.m. - 12.30 p.m.
Managing Construction Occupational Health and Safety 
with Sanjay Gandhi, COO Kurrent Technologies

3/FEB/2022   11.00 a.m. - 12.30 p.m.

Additional information:

Online training charges:
Scheduled calendar training sessions:

Cost per person per module:  *US $ 74*/ Kshs. 
7,500+VAT only 

Alternative for scheduled calendar training 

sessions: 
Executive Private/Group Sessions: 

Cost per person per module: *US $ 148* / Kshs. 

15,000+VAT only
(Under the Executive Private/Group Sessions 

we offer individual or group sessions which are 
designed to fit your time and date schedule.)

Training charges indicated are per person basis 
and have a minimum no. of trainees

Contact us for customized In-house and Open-
course trainings.

For enquiries kindly contact 
school@petroleum.co.ke or call 0722 221 120 

/020 224 9081
N/B - Scheduled calendar training sessions: -The 
training take place as scheduled in the calendar 

dates/time as listed above.
-Executive Private/Group sessions- The training is 
delivered as per trainee’s request depending on 

their availability.
*The price indicated in $ USD is subject to currency 

fluctuations USD/KSHS*

Rubis Energy, Bolt Partnership See Drivers 

Get Discounted Prices on Fuel Commodities

R
ide-hailing	 firm,	 Bolt	 has	 inked	 a	

deal with Rubis Energy Kenya that 

will provide its drivers four shillings 

discounted prices on fuel commodities 

in order to cushion them from escalating 

fuel prices.

Under the deal, drivers operating on the 

Bolt platform will be given a prepaid Rubis 

card that will apply on fuel purchases 

made at Rubis, Kenol, Kobil, and Gulf 

Energy Stations countrywide.

Kenneth Micah, Regional Manager, 

Bolt	 East	 Africa	 said	 the	 firm	 made	 the	

decision owing to the rising cost of doing 

business occasioned by increased fuel 

prices which affect their overall earnings.

In its latest review, Energy Petroleum and 

Regulatory Authority (EPRA) announced 

the pump prices for super petrol, diesel 

and	 kerosene	 would	 increase	 by	 Sh7.58,	

Sh7.94, and Sh12.97 per litre respectively 

in Nairobi.

“Our analysis shows that a primary car 

driver already spends Shs 34,000 on fuel 

per month, forming a substantial portion 

of their monthly earnings. We believe that 

this collaboration with RUBiS Energy Kenya 

will make it possible for drivers to access 

clean fuel at an affordable price, thereby 

improving their take-home earnings.” Said.

Jean-Christian Bergeron, Group CEO 

and Managing Director Rubis Energy 

East Africa said the initiative will bring 

convenience and value to its customers, 

with the promise of improving livelihoods.

“With this, we are proud to partner with 

Bolt to offer drivers convenience, value, 

and a world-class experience with the 

RUBiS Card at our retail service stations,” 

Bergeron said.

Bolt drivers will access the Rubis cards 

on the platform at Shs 350 with fuel 

subsidies of about 5 litres worth of fuel 

given to its top 1,000 drivers.

“Bolt and RUBiS Energy Kenya will continue 

to evaluate additional ways to reduce 

driver operational expenses for more 

significant	 benefits	 of	 plying	 their	 trade	

on	the	Bolt	platform,”	the	firms	said.
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A
s oil companies respond to the global transition towards a low 

carbon future, the right policies and regulatory frameworks are 

crucial to determine how and where to compete even as companies 

shift operations to clean energy sources.

Countries world over are scaling up their efforts to abide by the urgent 

call for climate change mitigation. Consequently, the global energy 

transition has put the future of energy companies in question.

At the launch of the Ford F-150 lightning truck in May 2021, car 

enthusiast and the United States of America, President Joe Biden was 

quoted saying, “this sucker’s quick.” The F-150 is smart, innovative 

and has been dubbed the truck of the future. An all-electric, battery-

powered, light duty truck, it represents the world’s progress towards a 

zero emission, digitally connected future.

The lightning truck is a strategic ally to President Biden’s commitment 

to cut greenhouse carbon emissions by 2030. Ford has committed 

$22billion	 dollars	 to	 electrification,	 equivalent	 to	 half	 of	 its	 annual	

$42billion of F-150 revenues. According to Forbes, this model will create 

about 500,000 new jobs in the US.

Current records show impacts of climate change are likely to worsen 

an already precarious situation. The Kenya National Climate Change 

Response strategy estimates the direct costs of climate change will 

amount to two billion US Dollars annually by the year 2030 if no action 

is taken.

While gradually moving energy systems away from fossil fuel is crucial, a 

combined increased investment in and deployment of renewable energy 

Reformed Energy Policies Crucial 

for Sector’s Growth and Economic 

Development

with the right policies are critical to achieving a low-

carbon future.

In	 2018,	 Kenya	became	 the	 centre	 of	 renewable	 energy	

in Africa with an investment of Ksh140 billion in clean 

energy	sources,	it	also	ranked	fifth	globally	in	the	annual	

Bloomberg Investment index. Despite these tremendous 

ratings, only countries with strong frameworks and policy 

stability have experienced success in the transition 

towards a low carbon economy.

The main challenge encountered in Kenya is that the 

energy transition cannot be driven by the current 

regulatory systems and policies. A reformed policy 

environment that balances economic development 

and growth, energy security and access, and most 

importantly, environmental sustainability is fundamental.

For instance, around the world, a gradual shift to policies 

that support energy production and disincentivize fossil 

fuels is appreciated. The assumption however is that 

Fossil Fuels as a source of energy will be around for a 

while before renewable energies are fully integrated.

Therefore, companies are starting to diversify and invest 

in products that will facilitate large solar power panels: 

for homes and industrial use, wind-powered innovations 

to boost and replace geothermal power engines that use 

gas, oil, and heavy fuel oils that are mega pollutants of 

the environment.  

Subsequently, Galana Oil is in the pipeline to convert 

its forecourt canopies and roofs to accommodate solar 

panels to generate solar energy for lighting and running 

equipment such as pumps nationally and replace the 

backup power that uses diesel generators.

This exercise is capital intensive to install and operate 

the energy systems, in spite of working in an environment 

where unstable power is likely to damage equipment due 

to	power	fluctuations.	Nonetheless,	solar	energy	ensures	

business continuity and guarantees reduced carbon 

emissions.

Like other developing countries, Kenya aims to achieve a 

net-zero carbon-neutral economy by 2050 and graduate 

to no fossil fuel cars on their roads thereby reducing 

carbonization to manageable levels if not to zero.

Green energy, especially solar power is fast-evolving as 

solar panels, batteries, and technology is changing fast 

and	equally	affluent,	hence	a	low	uptake.

Therefore, the Kenyan government should review 

the regulatory frameworks on energy production and 

distribution, as well as provide incentives to attract more 

players into green energy power production.

Anthony Munyasya

Chief Executive Officer, Galana Oil Kenya Limited

2
021 marks the end of an almost two-decade long campaign 

on the Global Elimination of leaded petrol, led by UN 

Environment Programme (UNEP) and the Partnership for 

Clean Fuels and Vehicles (PCFV). Since its introduction in 1922 as 

a petrol additive to improve engine performance, lead exhausts 

have been a toxic substance resulting in epidemics of heart 

disease, cancers, strokes and affecting brain development in 

children.

“Leaded petrol was a huge mistake from the start, even if people 

may not have known it at the time,” said Rob De Jong, the Head 

of the Sustainable Mobility Unit at the UNEP. “The world would be 

dealing with the consequences for a century.”

In 2002, the PCFV was launched with its Secretariat at UNEP as 

a leading global public-private initiative promoting cleaner fuels 

and vehicles in developing and transition countries, with the 

main objective being to stamp out leaded petrol. The partnership 

brought together two very unlikely stakeholders; clean air 

campaigners and oil industry executives, two groups who in 

the past had gone toe-to-toe over other emissions standards. 

“This type of partnership had never been tried before,” recalled 

De Jong, one of its architects. “Some people said it would never 

work.”

By	 the	 1980’s	 most	 developed	 countries	 had	 heeded	 to	 the	

campaigns warning against lead and prohibited the use of leaded 

petrol, however, as late as 2002, almost all low-and-middle-

income countries including some Organization for Economic Co-

operation and Development (OECD) members, were still using 

leaded petrol.

“They were getting the dirtiest fuel. It was very frustrating,” said 

Walsh,	 the	 former	 EPA	 official	 who	 is	 now	 a	 consultant.	 “The	

people that were most vulnerable were getting poisoned.”

At the time, leaded petrol was still being used in 117 countries, 

including much of Africa, where it was having a devastating effect 

on fast-growing cities like Lagos, Cairo, and Nairobi, said De Jong.

The media began to shift its focus on Africa and report on the 

toxic trail of the fuel making its way onto the continent. Dr. 

Kwaku Afriyie, Minister of Environment Science, Technology and 

Innovation in Ghana, said “When the UN began working with 

governments and businesses to phase out lead from petrol, 

sub-Saharan African nations enthusiastically embraced this 

opportunity.	 Ghana	 was	 one	 of	 five	 West	 African	 countries	 to	

join early sub-regional workshops and declarations. Following 

PCFV’s media campaigns, reports, studies, exposing illegalities, 

and public testing done to expose high levels of lead in the 

population’s blood, Ghana became ever more determined to free 

its fuel from lead.”

The UNEP led global Partnership helped governments update air 

pollution standards, provided technical assistance, published 

studies to raise awareness and debunk theories that unleaded 

fuels would destroy engines, funded blood testing initiatives 

in countries like Ghana and Kenya, which found dangerously 

elevated levels of lead in children. Using what De Jong described 

as a “market approach”, and in partnership with oil industry 

players like the Petroleum Institute of East Africa, consumers 

were encouraged to choose unleaded petrol.   In addition, 

partner stakeholders which included oil engineers and oil dealers 

provided	 “boutique	 solutions”	 that	 allowed	 African	 refineries	 to	

UNEP: Marking the End of A 19-Year 

Historic Campaign to Ban Leaded Petrol
switch over to unleaded fuel said Rob Cox, the technical director 

of IPIECA, an oil and gas industry association specializing in 

environmental and social issues.

The partnership continued making progress recording big wins 

and major achievements, and by 2006 all Sub-Saharan Africa 

was lead free, an accomplishment the New York Times called “an 

unheralded success of international environmental diplomacy.” 

It also ushered in a new era of regional- cooperation in places 

like East Africa, said Wanjiku Manyara, a founding member of the 

partnership and the Executive Director of the Petroleum Institute 

of East Africa.

It would take 15 years to persuade the remaining countries- 

which were clustered in North Africa, the Middle East, Central 

Asia and Eastern Asia- to abandon leaded fuel. As the years 

passed, the PCFV continued with its concerted efforts towards 

the total elimination of leaded petrol, culminating in total victory 

in	 July	 2021	 when	 the	 government	 announced	 and	 confirmed	

that service stations in Algeria would no longer be selling leaded 

petrol.

“It was a proud moment for the sustainable mobility team and 

partners,” said UNEP’s representative Jane Akumu, referring to 

the unit leading the campaign against leaded fuel. “We joked that 

we could now put in our retirement papers.”

Banning the use of leaded petrol has had a profound effect on 

the world. A study by California State University found that the 

ban on leaded petrol is estimated to prevent more than 1.2 million 

premature deaths globally per year, including 125,000 children, 

who would otherwise die prematurely from cardiovascular, renal, 

and neurological diseases.

The ban of leaded petrol has also led to increased IQ points 

among children as lead exposure in childhood tends to lead to 

behavioral problems. The study also showed massive economic 

benefits	from	the	elimination	of	leaded	petrol,	saving	the	global	

economy $2.4 trillion in medical bills, lost wages, incarceration 

charges and other expenses every year.

“The successful enforcement of the ban on leaded petrol is a 

huge milestone for global health and our environment,” said 

Inger Andersen, Executive Director of UNEP. However, despite 

this	progress,	the	fast-growing	global	vehicle	fleet	continues	to	

contribute to the threat of local air, water and soil pollution, as 

well as to the global climate crisis.

While the end of leaded petrol is indeed an encouraging step, 

humanity is staring down the barrel of yet another environmental 

catastrophe: climate change. More work needs to be done 

following this victory and the UN Environment Programme is 

invigorated to change humanity’s trajectory for the better through 

an accelerated transition to clean vehicles and electric mobility.

“That a UN-backed alliance of governments, businesses and 

civil society was able to successfully rid the world of this toxic 

fuel is testament to the power of multilateralism to move the 

world towards sustainability and a cleaner, greener future,” 

Ms. Andersen said. “We urge these same stakeholders to take 

inspiration from this enormous achievement to ensure that now 

we have cleaner fuels, we also adopt cleaner vehicles standards 

globally – the combination of cleaner fuels and vehicles can 

reduce	emissions	by	more	than	80%.”
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mandate the Authority to guard against 

emissions from activities such as gas 

flaring	at	the	upstream	levels	and	the	use	

of	refined	fuels	in	the	transport	sector-all	

these which contribute to the country’s 

GHG load.

To ensure that air quality is 

not compromised through high 

concentrations of gaseous sulphur; a 

compound that at high levels can pollute 

the air, is harmful to our lungs, and can 

cause asthma and bronchitis if inhaled. 

Kenya is enforcing the Motor Vehicle 

Emission Standards to ensure that diesel 

coming into the country has a sulphur 

count of less than 50 parts per million 

(ppm). This follows the transitioning of 

the East Africa Community (EAC) to low 

sulphur	 fuels	 in	 January	 2015	 -	 the	 first	

sub-region to do so in Africa - resulting in 

the implementation of standards allowing 

a maximum sulphur content of 50 ppm in 

diesel and 150 ppm in gasoline.

The Global Fuel Economy Initiative (GFEI), 

which Kenya is party to and whose 

objective is to stabilize CO2 emissions 

from road transport by improving the fuel 

efficiency	 of	 vehicles	 continues	 to	 play	

a pivotal role in reducing GHG emissions 

worldwide. In 2015, the Government, with 

technical support from GFEI, announced 

the introduction of a new tax reprieve 

and labelling scheme to promote imports 

of	fuel-efficient	vehicles.	EPRA	and	other	

agencies including National Transport 

and Safety Authority (NTSA), National 

Environment Management Authority 

(NEMA), Kenya Bureau of Standards (KEBS) 

and Petroleum Institute of East Africa 

(PIEA) continue to work with GFEI to drive 

the process of achieving reduced carbon 

emissions in the transport sector with 

support from the Ministry of Transport. 

The country’s participation in this 

initiative is spearheaded by the Ministry 

of Mining and Petroleum in liaison with the 

Ministry of Trade, Industry and Enterprise 

Development.

It is not possible to talk the energy 

transition in oil and gas without invoking 

e-mobility. In March this year, the 

Authority together with the United Nations 

Environmental Programme (UNEP), in 

partnership with the Ministry of Energy 

and the Ministry of Transport launched 

the Electric Motorcycles Programme in 

Kenya. The launch featured four pilot 

partners namely, Kisumu County city 

inspectors, Kenya Power meter readers, 

Karura Forest rangers (for forest patrol), 

and Powerhive based in Kisii (which will 

support boda-boda drivers to pilot electric 

motorcycles). The pilot looks to evaluate 

various aspects of electric motorbike 

operation to help policymakers develop 

the right policy framework to achieve a 

sustainable shift to low or no emissions 

electric mobility in Kenya, starting with 2 

and 3 wheelers. Though the programme 

is currently at an infancy stage, it is 

expected that at maturity, the programme 

will affect small passenger vehicles, 

heavy haulage transport and possibly 

small air transport. The EPRA is looking 

to put in place regulatory interventions 

to protect the consumers, the public and 

the investors in the e-mobility to manage 

the technology. Regulatory interventions 

will include the provision of quality-

of-service regulations, the licensing 

framework for the retail electric charging 

service providers, tariff rate controls for 

electric charging, and standardization 

of electric charging points to ensure 

consumer mobility from one service 

provider to another.

After the enactment of both the Energy 

Act 2019 and the Petroleum Act 2019, EPRA 

embarked on an ambitious drive to align 

the existing regulations in the energy and 

petroleum sub-sectors to the new laws, 

as well as develop new ones. Key to this 

drive was the revision of 11 existing mid 

and downstream petroleum regulations.  

Among various proposals in the draft 

regulations is to make it mandatory 

for licensees to submit Environmental 

Liability reports. Environmental Liability 

reports seek to hold contractors 

applying for petroleum business 

licences or petroleum logistics facility 

licences liable for damage arising from 

environmental pollution. This is meant to 

guarantee sustainability of infrastructure 

development and operations of petroleum 

facilities. This requirement will ensure 

that contractors conduct environmental 

impact assessments before, during and 

after completion of the projects to ensure 

that the levels of gaseous emissions 

produced as they undertake their projects 

(e.g., during construction of petroleum 

facilities) are within the allowed limits, 

and that they will take responsibility in 

cases of environmental pollution and face 

penalties as stipulated in the regulations.

In partnership with NEMA, EPRA continues 

to enforce requirements under the 

Environmental Management and Co-

ordination Act (EMCA) of 2015. For 

instance, the Act requires that, where 

any polluting or hazardous substances 

are discharged or released into the 

environment, any person responsible 

for management of the polluting or 

hazardous substances is liable for the 

environmental damage, for the cost 

of any measures that will be taken to 

mitigate or minimize the adverse effects 

of the discharge, and for any damage 

caused by any measures taken. Such 

provisions have ensured that the laws 

and policies that touch on environmental 

protection and conservation are adhered 

to by, among other licences, oil and 

industry sector players. Further, EPRA has 

also collaborated with the Kenya Bureau 

of Standards (KEBS) to develop standards 

that enforce environmental protection 

in retail stations, and other oil and gas 

facilities.

In	the	Liquefied	Petroleum	Gas	(LPG)	sub-

sector, EPRA has played an essential role 

of enhancing accessibility to LPG products 

through expansion of accessibility to LPG 

products and enforcement of consumer 

protection policies. For instance, EPRA 

proposed amendments to the Finance Act 

2016, which saw the Government zero rate 

LPG in VAT for purposes of promoting the 

use of clean, modern and environmentally 

friendly energy. The VAT was however re-

introduced from July 2021.  In addition, 

the commissioning of the Africa Gas and 

Oil Company Limited (AGOL) LPG import 

facility in 2012 together with imports 

through Tanzania via Namanga ensured 

fairly stable prices and supply, and fair 

competition despite existence of illegal 

dealers. The Authority has also spear-

headed the formulation of various other 

regulations to support the penetration 

and accessibility of LPG in the country. 

These	 include	 the	 Energy	 (Liquified	

Petroleum Gas) Regulations 2019 which 

have played a key role in increased LPG 

consumption.

The per capita consumption of LPG in 

the country has grown from 2.3kgs in 

2010 to 6.7 kgs in 2020 per person. This 

confirms	 the	 transformative	 nature	 with	

which the initiatives undertaken have 

had on LPG penetration in the country, as 

we push towards a greater adoption of 

clean energy. The Authority will continue 

providing enabling regulation to promote 

use of LPG and energy transition in the 

country to ensure higher penetration and 

foster clean cooking.

Presently, an essential task for world 

governments is to step up investment in 

fuels – such as hydrogen, biomethane 

and advanced biofuels – that can deliver 

the	energy	system	benefits	of	oil	and	gas	

without net carbon emissions.

Without a doubt, effective Regulatory 

interventions are key to the energy 

transition globally. In Kenya, EPRA 

continues to play a pivotal role paving 

the way to decarbonize the economy at 

least cost to consumers by progressively 

facilitating	 increased	 electrification	

of sectors that are currently powered 

by fossil fuels,  provision of regulatory 

frameworks drive the negative impacts 

of climate change while at the same 

time educating consumers to actively 

contribute to the transition transforming 

how we use and generate energy, how 

we move around, and heat our homes 

through smart homes, microgeneration 

and EV charging stations.

O
ne fundamental question that lingers 

in the minds of environmentalists 

and climate change activists 

worldwide is; can we power all world 

energy needs by green energy? Truth be 

said, there is no straightforward answer 

to this question. However, various pundits 

from around the world, and a number of 

reports, contend that full exploitation of 

clean energy can and must be achieved, 

if the world is to reverse the ravages of 

climate change.

According to the United Nations (UN), the 

average global temperature has risen by 

100 Celsius and is projected to increase 

at about 0.200 Celsius per decade. 

Unfortunately, the condition is being 

exacerbated by the rapid developments 

in the energy sector - one of the highest 

greenhouse gas emitting sectors in the 

world. Data from the US Environmental 

Protection Agency (EPA) shows that 

energy production of all types accounts 

EPRA’s Key Role in Decarbonizing the Oil 

and Gas Sector

for 72 percent of all greenhouse gas 

emissions (GHGs) globally. A report by 

the Intergovernmental Panel on Climate 

Change (IPCC) also found that fossil fuel 

emissions are the prevalent cause of 

global	 warming	 as	 89	 percent	 of	 global	

CO
2
 emissions came from fossil fuels and 

the	industry	in	2018.

To keep the global temperature-rise 

below 20 Celsius by 2030, Governments 

around the world have continued to 

concentrate on climate change mitigation 

measures, with a laser beam focus on the 

oil and gas sectors. The adoption of the 

Paris Agreement in 2015 was one of the 

major steps at strengthening the global 

response to climate change and providing 

countries with the ability to deal with its 

adverse impacts while taking advantage 

of opportunities that it creates. Individual 

countries have been asked to do more 

at their national levels to hasten the 

achievement of collective efforts.

Kenya, through policy and regulatory 

interventions is playing its part. For 

instance, the country is in the process of 

developing a carbon trading mechanism 

- Kenya Emissions Trading System (KETS), 

a	 measure	 that	 is	 in	 its	 final	 stages	 of	

establishment to minimise GHG emissions 

by industries. Under the KETS programme, 

companies and organisations will be able 

to buy emission allowances - permission 

to release a certain amount of pollutant 

to the environment after the government 

sets the maximum allowable limits for 

every pollutant category.

The oil and gas industry in Kenya is a 

huge contributor to environmental stress 

through activities along the upstream, 

midstream and downstream value chains. 

The environmental impacts connected 

to upstream petroleum activities include 

emissions released to the atmosphere 

due	 to	 activities	 like	 gas	 flaring	 which	

impacts negatively on-air quality 

through high GHG emissions. As of today, 

around 15% of global energy related 

GHG emissions come from the process 

of getting oil and gas out of the ground 

and to consumers. A large part of these 

emissions can be brought down relatively 

quickly and easily. On the other hand, 

the midstream petroleum relies heavily 

on fossil fuels for transportation of the 

extracted oil and gas, while development 

of infrastructure that make transportation 

of oil and gas possible also uses 

machines that consume fossil fuels. The 

downstream industry is also reliant on 

fossil fuels for oil and gas distribution, 

resulting into GHG emissions to the 

atmosphere. Petrol stations are known 

for emitting volatile organic compounds 

that easily evaporate into the air hence 

affective the air quality.

The Energy Act 2019 under which the 

Energy and Petroleum Regulatory 

Authority (EPRA) is established, accords 

the Authority responsibility to regulate 

upstream, midstream, and downstream 

petroleum subsector activities. Section 

10(Q) of the Energy Act 2019 mandates 

EPRA to work with the relevant statutory 

authorities to formulate, set, enforce, and 

review environmental, health and safety 

(EHS) standards for the energy sector 

with the objective of protecting water 

and soil resources from pollution and 

protecting the air from harmful emissions. 

The Petroleum Act 2019 on the other hand 

provides legislative interventions that 

Daniel Kiptoo Bargoria

Director General

Energy and Petroleum Regulatory Authority
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Roland Ogore

Senior Associate - Transactions Services & Infrastructure Advisory, PwC

E
ast Africa is well positioned for a 

green energy transition. The region is 

blessed with diverse, abundant and 

unevenly distributed natural resources. 

These recoverable resources coupled 

with a dynamic investor community 

seeking to commercialize the delivery of 

clean and sustainable energy sets up 

the region perfectly in terms of powering 

towards economic transformation more 

confidently.

However, despite the endowments in 

natural resources, the region continues 

to rely heavily on biomass and other 

lower yield fossil fuel energy sources. As 

The Role of Public De-Risking 

Instruments in Financing Green Energy
By Roland Ogore

a result, private investors, public sector 

and consumers are left to their own 

devices in thinking more creatively about 

how	 to	 meet	 the	 chronic	 deficiency	 in	

green energy on the back of constrained 

fiscal	 spaces	 and	 insufficient	 public	

funds. Motivation to pursue green energy 

investments consequently continues 

to suffer and is further impeded by 

the numerous real and perceived risks 

associated with developing and deploying 

energy solutions at scale.

In order to cure energy insecurity and 

rising prices, public de-risking instruments 

in	financing	green	energy	and	the	energy	

transition are a worthwhile tool to 

consider. In this context, public de-risking 

measures can best be understood as 

the interventions undertaken by national 

governments, their authorities and 

partners to address certain investment 

risks. This can either be in the form of 

policy	 programs	 (financial	 policies,	 on-

lending structures and other hybrids), 

financial	 risk	 mitigation	 instruments	

(guarantees and liquidity facilities) 

or	 structured	 finance	 mechanisms	

(standardization tools, green bonds and 

securitization instruments) that provide a 

reasonable level of protection to secure 

capital committed into green energy 

investments and ensure more predictable 

project revenue streams.

In the pursuit of a sustainable market 

build-up for green energy, risks such 

as high up-front costs for project 

development which can easily 

accumulate	up	to	fifteen	percent	or	more	

of the total capital needed for a project in 

the East African region can be addressed 

through public de-risking.

Such	high	costs	reflect	the	wide	range	of	

investment risks (political and regulatory 

risk, counterparty risk, currency risks, 

liquidity	 and	 refinancing	 risks,	 as	 well	

as resource risks) that make the pursuit 

of investments in the sector highly 

unattractive. It is therefore incumbent 

upon the public to think long and hard 

about adopting cost-effective de-risking 

measures in order to promote private 

sector investment in green energy.

Feed-in-Tariffs

Where some level of success has been 

achieved is through the deployment 

of Feed-In-Tariffs in the power sector 

to encourage investment in renewable 

energy. By guaranteeing a technology 

based	 fixed	 price,	 the	 public	 sector	

provides income generating security to 

project developers which they can use to 

obtain	project	finance.

While there is now an ongoing global 

a debate around whether emerging 

economies need to rethink Feed-In-

Tariffs or not – renewables are becoming 

more and more competitive without them, 

the core principle remains, innovative strategies in 

delivering green energy are invaluable. Such kind of 

innovation is ripe to be considered in the oil and gas 

sector.

While both public and private sector actions are 

required to remove barriers that might otherwise 

inhibit scaled-up investments, the public remains to 

be the key catalyst to encourage the private sectors 

willingness to invest in green energy. A second key 

piece	in	the	financing	puzzle	lies	in	shoring	up	capital	

to	 financial	 intermediaries	 and	 other	 green	 finance	

actors. Lending to these actors opens up a fresh 

stream of debt, equity and quasi-equity instruments 

which are readily deployable to meet the needs of 

delivering clean energy.

East Africa’s banking system contains a large 

number of local and international banks interested in 

financing	green	energy	projects.	The	 region’s	public	

sector can take advantage of these institutions 

looking to commit more funds to facilitate commercial 

lending into the green energy sector.

Multilateral Development Agencies

Through cooperation with multilateral development 

agencies, public sector has a critical role in making 

available	additional	low-cost	financing	and	technical	

assistance	 to	 green	 energy	 and	 energy	 efficiency.	

In Kenya, Uganda and Tanzania we have seen this 

administered through local banks by way of lines of 

credit. Through such interventions, the public sector 

in collaboration with development partners has the 

ability support private investment in through lending 

support to local banks who then allocate green credit 

by way favorable interest rates, longer debt tenors 

and grace periods for tailored made debt.

The current investment environment for green 

energy in East Africa contains a large number of 

unpacked investment risks that ultimately result 

in	 higher	 financing	 costs	 that	 may	 sometimes	

not	 be	 reasonably	 justified	 through	 financial	 and	

economic analysis tools. Targeted public derisking 

measures can therefore be deployed to create a 

more transparent risk environment, thereby lowering 

financing	costs	and	driving	more	cost	friendly	green	

energy investments.

In order to cure energy 

insecurity and rising prices, 

public de-risking instruments 

in financing green energy 

and the energy transition 

are a worthwhile tool to 

consider. In this context, 

public de-risking measures 

can best be understood as the 

interventions undertaken by 

national governments, their 

authorities and partners to 

address certain investment 

risks. 

Petroleum Insight is the  official journal of the 
Petroleum  Institute of East Africa (PIEA). 

Since its inception fifteen years  ago, it has 
become a consistent  and reliable chronicler 

of  developments between the oil 
and energy industry.
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K
inetic Controls Limited is an East 

Africa Electrical/Mechanical 

Contractor Operating Company 

reaching to 40 years of experience in 

Specialized Installations and Maintenance 

in Electrical, HVAC and Solar PV Systems 

for Mission Critical and Sensitive Fields 

such as Oil and Gas Industry, Large Data 

Centers, Telecommunication Industry, 

Facilities Maintenance, Installations and 

Maintenance in Explosive Atmospheres 

(ATEX) and Phase (III) and Phase (V) 

Security Zones.

The	 company	 is	 ISO	 9001:2015	 Certified,	

BS	 OHSAS	 18001:2007	 Certified,	 Tax	

Compliant and VAT Withholding appointed 

Agent and is Top Level Licensed with 

EPRA Class A1, EPRA Class C1 Solar PV 

Company, Solar PV V1 and V2, NCA 1 – 

Electrical Engineering Company and NCA 

2 – Mechanical Engineering Company.

Company Certifications

 ISO 9001:2015 Quality Management 

Systems

	 BS	 OHSAS	 18001:2007	 Occupational	

Health and Safety Administration 

Systems

 Tax Compliant and appointed VAT 

Withholding Agent

 EPRA Class A1

 EPRA Class C1 Solar PV Systems

 EPRA Solar PV V1 and V2

 NCA 1 Electrical Engineering Company

Reduce Carbon Footprint Using 

Specialised Atex Installations and 

Maintenance Services
 NCA 2 Mechanical Engineering 

Company

In line with Sustainable Development 

Goals (SDGs), our company strives to 

achieve harmonious economic growth, 

social inclusion and environmental 

protection. Kinetic Controls aims to install 

and	 maintain	 energy	 efficient	 systems	

that ultimately reduce the carbon 

emissions hence combat global warming. 

As such, Kinetic Controls has invested 

in Renewable Energy Systems such as 

specialized Solar PV Installations for the 

oil and gas industry, which help tackle 

climate change.

ATEX and Potentially Explosive 

Atmospheres

The Oil and Gas ATEX Installations and 

Maintenance are critical and require 

a highly specialized knowledge and 

personnel. Kinetic Controls meet both 

requirements with trained a team on ATEX 

installations and maintenance from South 

Africa.

ATEX installations are high risk facilities 

where	fires	pose	a	real	danger	to	not	only	

the environment but the facilities well.

An	explosive	atmosphere	 is	defined	as	a	

mixture of dangerous substances with air, 

under atmospheric conditions, in the form 

of gases, vapours, mists or dust in which, 

after ignition has occurred, combustion 

spreads to the entire unburned mixture. 

Atmospheric conditions are commonly 

referred to as ambient temperatures and 

pressures. That is, temperatures of –20°C 

to	40°C	and	pressures	of	0.8	to	1.1	bar.

1 ATEX Equipment Directive 2014/34/

EU (also known as ATEX 95) which 

addresses the safety of equipment 

protective systems intended for use 

in potentially explosive atmospheres. 

The directive was introduced to 

remove barriers to trade by ensuring 

that the quality of equipment, 

wherever it is manufactured in the 

EU, met rigorous essential safety 

requirements. And,

2 ATEX Workplace Directive 2014/34/

EU (also known as ATEX 137) which 

is aimed at ensuring the health and 

safety of workers whilst in their place 

of work. The directive provides the 

minimum requirements for improving 

the safety and health protection 

of workers potentially at risk from 

explosive	 atmospheres.	 It	 classifies	

the workplace, where applicable into 

zones. Zones provide a measure of 

the probability of the presence of a 

dangerous mixture with air of any 

flammable	gas	or	combustible	dust.

ATEX	 certification	 of	 equipment	 of	 any	

type intended for use in potentially 

explosive atmospheres is compulsory. 

Several methods of protection (known 

as Equipment Protection Concepts) are 

used to make equipment safe for use in 

potentially explosive atmospheres.

Inspection and maintenance 

of electrical installations in 

hazardous areas

Electrical	installations	in	which	flammable	

materials are handled or stored should 

be designed, installed and maintained 

such	 that	 any	 releases	 of	 flammable	

material (vapors, gases or liquids), and 

consequently the occurrence of an 

explosive gas atmosphere, the likelihood 

of ignition sources from the installations 

is eliminated.

Inspections play a major part in ensuring 

the on-going safety of personnel, 

equipment and the environment.

The inspection and maintenance of 

these installations should be carried out 

certified	 personnel.	 The	 three	 grades	 of	

inspection are visual, close and detailed.

Kinetic Controls aims to install and maintain energy 

efficient systems that ultimately reduce the carbon 

emissions hence combat global warming.

info.africa@intertek.com intertek.com +254 729 474 369
+254 737 882 299

petroleum retail outlets were visited for testing 
and illegal fuel trade was found in 23 of the sites 
visited during the period January to June 2021.

Intertek is a market leader in Africa, offering 
fully accredited independent inspection and 
laboratory services at all the major trading 
ports and terminals. 

Intertek provides brand protection and 
anti-counterfeit programs, that can deliver 
comprehensive solutions to combat every 
type of lubricant counterfeiting. With our 
partners, we have over 20 years of 
experience in brand protection programs with 
some of the most successful petroleum 
products companies in the world.

Kenya Fuel Marking & Monitoring Program

With 1,543,720,685  litres in export product 
volume, an additional 74,192,861 litres of domestic 
kerosene volume marked.  A total of 2437 

Henry Mulwa

CompEx Certified, Electrical Engineer, 

Kinetic Controls Limited
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BASF East Africa Ltd Technical Account Manager – East & West Africa
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Does Branded Fuel 

Make Sense for 

The Region?

o answer this question, we first need to define two types of 

fuels: Base fuel and Branded fuel (or additivized fuel).

A base fuel is one that meets the minimum set quality standards 

in a given country. In Kenya, the Kenya Bureau of Standards 

specifies the minimum quality that fuel imported into the country 

must meet. The properties of the base fuel are determined and 

controlled at the refinery during the refining process. 

On the other hand, a branded fuel is a base fuel to which 

performance enhancing additives have been added. This addition 

is done after the refining process and away from the refinery. 

Typically, the additives are added when the fuel tanker is being 

loaded at a depot for delivery to customer site or fuel stations.

The fuel additives impart certain technical features to the base 

fuel making it perform better.  Some of these features include:

1. Engine cleaning ability 

2. Fuel efficiency ability 

3. Emission control ability 

4. Protection of engine from damage due to corrosion in  

 the fuel system 

5. Protection of engine from damage due to blockage of  

 injector nozzles 

These technical features offer tangible benefits to the motorist 

by keeping vehicle running costs low and also benefit the 

environment by reducing harmful emissions.

Often, it is difficult for the motorist to perceive the value of 

branded fuel and as such the oil marketer must provide proof of 

value through marketing claims that can be trusted. The 

marketing message communicates the technical benefits to 

the motorist. 

Such marketing messages make claims from which the motorist 

should be able to discern some benefits. For example, by use of 

fuel additives, the technical feature - fuel economy - can be 

introduced to the base fuel. From this, an oil company can make 

claims such as:

 

– the fuel that gives you more kilometres 

– the fuel that makes your journey cost less

Such claims immediately find traction with motorists who then see 

the value of using the branded fuel. The value of fuel economy is 

that it will save the motorist money.

Another example is reduction of intake valve deposits, injector 

nozzle deposits as well as prevention of corrosion in the fuel 

system. From these technical feature, an oil company can 

make a marketing claim such as:

– the fuel that protects the engine components

From this claim, the motorist will be able to discern tangible 

benefits such as reliability for his engine along with reduced 

maintenance cost and long engine life.

In summary, it is the technical feature imparted in the base fuel by 

fuel performance additives that enable oil marketing companies 

to make marketing claims about the superior quality of their fuel 

products.

Marketing claims are promises to customers. Such claims must be 

specific enough to be fulfilled; attractive enough to be of value to 

customers; and should be focused on the motorist and not the oil 

marketing company. It should always be what the motorists stand 

to gain from additivised fuel. Such claims must be believable and 

able to convince the customer about the value they will get from 

using such a product.

With the help of the technical features as well as the benefits 

communicated to the motorist through marketing claims, an oil 

company is able to differentiate itself from the competition and 

create a powerful fuel brand from which financial benefits can 

be reaped in future.

Do fuel additives work?

This is the question that crosses the minds of many an oil 

executive who understands fuel importation and distribution 

logistics. 

If all marketing companies receive the same fuel through joint 

shipment, and if the fuel is stored and dispensed from joint 

depots, then at what point does fuel marketed by Company X 

become different from the rest?  It is this nagging question that 

can potentially create doubt about branded fuels. 

Understanding that fuel additives are added physically into the 

fuel tanker at the point of fuel loading can help clear the air 

regarding the difference in fuel quality.

Of course, the other question which automatically follows this is, 

do the fuel additives really work as claimed?  In truth, fuel 

additives work by adding very beneficial technical features such 

A branded fuel is a base fuel to which 

performance enhancing additives 

have been added. This addition is 

done after the refining process and 

away from the refinery. Typically, the 

additives are added when the fuel 

tanker is being loaded at a depot for 

delivery to customer site or fuel 

stations.

as those highlighted above. Several engine bench tests and field 

tests done as per reorganized international standards exist to 

support these claims.

Independently, the World Wide Fuel Charter (WWFC) support the 

usage of fuel additives, a clear pointer to effectiveness and 

benefits of fuel performance additives.

The Worldwide Fuel Charter was first established in 1998 and it 

publishes guidelines that have two purposes. First of all, they 

inform policymakers and other interested parties how fuel quality 

can significantly affect engine and vehicle operation, durability 

and emissions performance throughout the year. Secondly, their 

purpose is to promote harmonized fuel quality worldwide in 

accordance with vehicle, engine and emission control system 

needs, for the benefit of consumers and the general environment.

The guidelines are developed and published by the World-Wide 

Fuel Charter Committee, made up of representatives of Auto 

Manufacturers from Europe (ACEA), the USA (AAM) and Japan 

(JAMA) and Engine Manufacturers (EMA), with associate members 

from most other countries where automobiles are manufactured, 

and with the support of International Organization of Motor Vehicle 

Manufacturers (OICA).

The guidelines published by WWFC in 2019 has full chapters on 

the benefits of using fuels containing deposit control additives. 

According to the report:

“Combustion of even good quality gasoline can lead to deposit 

formation that will increase engine-out emissions and affect 

vehicle performance. Deposit control additives can help reduce or 

minimise these deposits as long as they are used properly. High 

quality fuel contains a sufficient amount of deposit control 

additives to reduce deposit formation to acceptable rates.”

Also included in the report are compelling test results obtained 

with branded fuels that clearly demonstrate the benefits a motor-

ist would gain by using such a fuel.

Conclusion

The vehicles of today are more demanding in terms of fuel quality 

thus creating a market for branded fuels with increased perfor-

mance compared to normal base fuels.

 

Additionally, our cities are becoming clogged with traffic jams 

increasing the need for fuels that produce less emissions.

Finally, the competition is becoming stiff and oil marketing 

companies have to find a way of differentiation to be able defend 

and even grow their current market share.

 

Branded fuels make all these possible.

Membership of WWFC 

Joseph Ndung’u is BASF East Africa Ltd Technical Account Manager – East & West 

Africa, Fuel and Lubricant Solutions

BASF is the leading supplier of fuel performance packages

Worldwide under the brand  name Keropur®

Email: joseph.ndungu@basf.com
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Does Branded Fuel 

Make Sense for 

The Region?

o answer this question, we first need to define two types of 

fuels: Base fuel and Branded fuel (or additivized fuel).

A base fuel is one that meets the minimum set quality standards 

in a given country. In Kenya, the Kenya Bureau of Standards 

specifies the minimum quality that fuel imported into the country 

must meet. The properties of the base fuel are determined and 

controlled at the refinery during the refining process. 

On the other hand, a branded fuel is a base fuel to which 

performance enhancing additives have been added. This addition 

is done after the refining process and away from the refinery. 

Typically, the additives are added when the fuel tanker is being 

loaded at a depot for delivery to customer site or fuel stations.

The fuel additives impart certain technical features to the base 

fuel making it perform better.  Some of these features include:

1. Engine cleaning ability 

2. Fuel efficiency ability 

3. Emission control ability 

4. Protection of engine from damage due to corrosion in  

 the fuel system 

5. Protection of engine from damage due to blockage of  

 injector nozzles 

These technical features offer tangible benefits to the motorist 

by keeping vehicle running costs low and also benefit the 

environment by reducing harmful emissions.

Often, it is difficult for the motorist to perceive the value of 

branded fuel and as such the oil marketer must provide proof of 

value through marketing claims that can be trusted. The 

marketing message communicates the technical benefits to 

the motorist. 

Such marketing messages make claims from which the motorist 

should be able to discern some benefits. For example, by use of 

fuel additives, the technical feature - fuel economy - can be 

introduced to the base fuel. From this, an oil company can make 

claims such as:

 

– the fuel that gives you more kilometres 

– the fuel that makes your journey cost less

Such claims immediately find traction with motorists who then see 

the value of using the branded fuel. The value of fuel economy is 

that it will save the motorist money.

Another example is reduction of intake valve deposits, injector 

nozzle deposits as well as prevention of corrosion in the fuel 

system. From these technical feature, an oil company can 

make a marketing claim such as:

– the fuel that protects the engine components

From this claim, the motorist will be able to discern tangible 

benefits such as reliability for his engine along with reduced 

maintenance cost and long engine life.

In summary, it is the technical feature imparted in the base fuel by 

fuel performance additives that enable oil marketing companies 

to make marketing claims about the superior quality of their fuel 

products.

Marketing claims are promises to customers. Such claims must be 

specific enough to be fulfilled; attractive enough to be of value to 

customers; and should be focused on the motorist and not the oil 

marketing company. It should always be what the motorists stand 

to gain from additivised fuel. Such claims must be believable and 

able to convince the customer about the value they will get from 

using such a product.

With the help of the technical features as well as the benefits 

communicated to the motorist through marketing claims, an oil 

company is able to differentiate itself from the competition and 

create a powerful fuel brand from which financial benefits can 

be reaped in future.

Do fuel additives work?

This is the question that crosses the minds of many an oil 

executive who understands fuel importation and distribution 

logistics. 

If all marketing companies receive the same fuel through joint 

shipment, and if the fuel is stored and dispensed from joint 

depots, then at what point does fuel marketed by Company X 

become different from the rest?  It is this nagging question that 

can potentially create doubt about branded fuels. 

Understanding that fuel additives are added physically into the 

fuel tanker at the point of fuel loading can help clear the air 

regarding the difference in fuel quality.

Of course, the other question which automatically follows this is, 

do the fuel additives really work as claimed?  In truth, fuel 

additives work by adding very beneficial technical features such 

A branded fuel is a base fuel to which 

performance enhancing additives 

have been added. This addition is 

done after the refining process and 

away from the refinery. Typically, the 

additives are added when the fuel 

tanker is being loaded at a depot for 

delivery to customer site or fuel 

stations.

as those highlighted above. Several engine bench tests and field 

tests done as per reorganized international standards exist to 

support these claims.

Independently, the World Wide Fuel Charter (WWFC) support the 

usage of fuel additives, a clear pointer to effectiveness and 

benefits of fuel performance additives.

The Worldwide Fuel Charter was first established in 1998 and it 

publishes guidelines that have two purposes. First of all, they 

inform policymakers and other interested parties how fuel quality 

can significantly affect engine and vehicle operation, durability 

and emissions performance throughout the year. Secondly, their 

purpose is to promote harmonized fuel quality worldwide in 

accordance with vehicle, engine and emission control system 

needs, for the benefit of consumers and the general environment.

The guidelines are developed and published by the World-Wide 

Fuel Charter Committee, made up of representatives of Auto 

Manufacturers from Europe (ACEA), the USA (AAM) and Japan 

(JAMA) and Engine Manufacturers (EMA), with associate members 

from most other countries where automobiles are manufactured, 

and with the support of International Organization of Motor Vehicle 

Manufacturers (OICA).

The guidelines published by WWFC in 2019 has full chapters on 

the benefits of using fuels containing deposit control additives. 

According to the report:

“Combustion of even good quality gasoline can lead to deposit 

formation that will increase engine-out emissions and affect 

vehicle performance. Deposit control additives can help reduce or 

minimise these deposits as long as they are used properly. High 

quality fuel contains a sufficient amount of deposit control 

additives to reduce deposit formation to acceptable rates.”

Also included in the report are compelling test results obtained 

with branded fuels that clearly demonstrate the benefits a motor-

ist would gain by using such a fuel.

Conclusion

The vehicles of today are more demanding in terms of fuel quality 

thus creating a market for branded fuels with increased perfor-

mance compared to normal base fuels.

 

Additionally, our cities are becoming clogged with traffic jams 

increasing the need for fuels that produce less emissions.

Finally, the competition is becoming stiff and oil marketing 

companies have to find a way of differentiation to be able defend 

and even grow their current market share.

 

Branded fuels make all these possible.

Membership of WWFC 

Joseph Ndung’u is BASF East Africa Ltd Technical Account Manager – East & West 

Africa, Fuel and Lubricant Solutions

BASF is the leading supplier of fuel performance packages

Worldwide under the brand  name Keropur®

Email: joseph.ndungu@basf.com

Does Branded Fuel 

Make Sense for the 

Region?

A branded fuel is a base fuel to which

performance enhancing additives

have been added. This addition is

done after the refining process and

away from the refinery. Typically, the

additives are added when the fuel

tanker is being loaded at a depot for

delivery to customer site or fuel

stations.

T
o	answer	this	question,	we	first	need	to	define	two	types	of	

fuels: Base fuel and Branded fuel (or addititized fuel).

A base fuel is one that meets the minimum set quality 

standards in a given country. In Kenya, the Kenya Bureau of 

Standards	 specifies	 the	 minimum	 quality	 that	 fuel	 imported	

into the country must meet. The properties of the base fuel are 

determined	 and	 controlled	 at	 the	 refinery	 during	 the	 refining	

process. 

On the other hand, a branded fuel is a base fuel to which 

performance enhancing additives have been added. This addition 

is	 done	 after	 the	 refining	 process	 and	 away	 from	 the	 refinery.	

Typically, the additives are added when the fuel tanker is being 

loaded at a depot for delivery to customer site or fuel stations.

The fuel additives impart certain technical features to the base 

fuel making it perform better.  Some of these features include:

1. Engine cleaning ability 

2. Fuel efficiency ability 

3. Emission control ability 

4. Protection of engine from damage due to corrosion in the 

fuel system 

5. Protection of engine from damage due to blockage of 

injector nozzles 

These	technical	features	offer	tangible	benefits	to	the	motorist	

by	 keeping	 vehicle	 running	 costs	 low	 and	 also	 benefit	 the	

environment by reducing harmful emissions.

Often,	 it	 is	 difficult	 for	 the	 motorist	 to	 perceive	 the	 value	 of	

branded fuel and as such the oil marketer must provide proof 

of value through marketing claims that can be trusted. The 

marketing	message	communicates	the	technical	benefits	to	the	

motorist. 

Such marketing messages make claims from which the motorist 

should	 be	 able	 to	 discern	 some	 benefits.	 For	 example,	 by	 use	

of fuel additives, the technical feature - fuel economy - can be 

introduced to the base fuel. From this, an oil company can make 

claims such as: 

– the fuel that gives you more kilometres 

– the fuel that makes your journey cost less

Such	 claims	 immediately	 find	 traction	 with	 motorists	 who	

then see the value of using the branded fuel. The value of fuel 

economy is that it will save the motorist money.

Another example is reduction of intact valve deposits, injector 

nozzle deposits as well as prevention of corrosion in the fuel 

system. From these technical features, an oil company can make 

a marketing claim such as:

– the fuel that protects the engine’s fuel system components

From this claim, the motorist will be able to discern tangible 

benefits	 such	 as	 reliability	 for	 his	 engine	 along	 with	 reduced	

maintenance cost and long engine life.

In summary, it is the technical feature imparted in the base 

fuel by fuel performance additives that enable oil marketing 

companies to make marketing claims about the superior quality 

of their fuel products.

Marketing claims are promises to customers. Such claims must be 

specific	enough	to	be	fulfilled;	attractive	enough	to	be	of	value	to	

customers; and should be focused on the motorist and not the 

oil marketing company. It should always be what the motorists 

stand to gain from additiized fuel. Such claims must be believable 

and able to convince the customer about the value they will get 

from using such a product.

With	 the	help	of	 the	 technical	 features	as	well	as	 the	benefits	

communicated to the motorist through marketing claims, an oil 

company is able to differentiate itself from the competition and 

create	a	powerful	fuel	brand	from	which	financial	benefits	can	be	

reaped in future.

Do fuel additives work?

This is the question that crosses the minds of many an oil 

executive who understands fuel importation and distribution 

logistics. 

If all marketing companies receive the same fuel through joint 

shipment, and if the fuel is stored and dispensed from joint 

depots, then at what point does fuel marketed by Company X 

become different from the rest?  It is this nagging question that 

can potentially create doubt about branded fuels. 

Understanding that fuel additives are added physically into the 

fuel tanker at the point of fuel loading can help clear the air 

regarding the difference in fuel quality.

Of course, the other question which automatically follows this 

is, do the fuel additives really work as claimed?  In truth, fuel 

additives	work	by	adding	very	beneficial	technical	features	such	

as	those	highlighted	above.	Several	engine	bench	tests	and	field	

tests done as per reorganized international standards exist to 

support these claims.

Independently, the World Wide Fuel Charter (WWFC) support 

the usage of fuel additives, a clear pointer to effectiveness and 

benefits	of	fuel	performance	additives.

The	Worldwide	Fuel	Charter	was	first	established	 in	1998	and	 it	

publishes guidelines that have two purposes. First of all, they 

inform policymakers and other interested parties how fuel quality 

can	significantly	affect	engine	and	vehicle	operation,	durability	

and emissions performance throughout the year. Secondly, 

their purpose is to promote harmonized fuel quality worldwide 

in accordance with vehicle, engine and emission control 

system	 needs,	 for	 the	 benefit	 of	 consumers	 and	 the	 general	

environment.

The guidelines are developed and published by the World-Wide 

Fuel Charter Committee, made up of representatives of Auto 

Manufacturers from Europe (ACEA), the USA (AAM) and Japan 

(JAMA) and Engine Manufacturers (EMA), with associate members 

from most other countries where automobiles are manufactured, 

and with the support of International Organization of Motor 

Vehicle Manufacturers (OICA).

Membership of WWFC 

 

The guidelines published by WWFC in 2019 has full chapters on 

the	benefits	of	using	fuels	containing	deposit	control	additives.	

According to the report:

 “Combustion of even good quality gasoline can lead to deposit 

formation that will increase engine-out emissions and affect 

vehicle performance. Deposit control additives can help reduce 

or minimise these deposits as long as they are used properly. 

High quality fuel contains a sufficient amount of deposit control 

additives to reduce deposit formation to acceptable rates.”

Also included in the report are compelling test results obtained 

with	 branded	 fuels	 that	 clearly	 demonstrate	 the	 benefits	 a	

motorist would gain by using such a fuel.

Conclusion

The vehicles of today are more demanding in terms of fuel 

quality thus creating a market for branded fuels with increased 

performance compared to normal base fuels. 

Additionally,	 our	 cities	 are	 becoming	 clogged	 with	 traffic	 jams	

increasing the need for fuels that produce less emissions.

Finally, the competition is becoming stiff and oil marketing 

companies	have	to	find	a	way	of	differentiation	to	be	able	defend	

and even grow their current market share. 

Branded fuels make all these possible.

Joseph Ndungu

Technical Account Manager – East & West Africa

Fuel and Lubricant Solutions

BASF East Africa Ltd

Mobile +254780272702

Email: joseph.ndungu@basf.com | www.basf.co.ke
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Does Branded Fuel 

Make Sense for 

The Region?

o answer this question, we first need to define two types of 

fuels: Base fuel and Branded fuel (or additivized fuel).

A base fuel is one that meets the minimum set quality standards 

in a given country. In Kenya, the Kenya Bureau of Standards 

specifies the minimum quality that fuel imported into the country 

must meet. The properties of the base fuel are determined and 

controlled at the refinery during the refining process. 

On the other hand, a branded fuel is a base fuel to which 

performance enhancing additives have been added. This addition 

is done after the refining process and away from the refinery. 

Typically, the additives are added when the fuel tanker is being 

loaded at a depot for delivery to customer site or fuel stations.

The fuel additives impart certain technical features to the base 

fuel making it perform better.  Some of these features include:

1. Engine cleaning ability 

2. Fuel efficiency ability 

3. Emission control ability 

4. Protection of engine from damage due to corrosion in  

 the fuel system 

5. Protection of engine from damage due to blockage of  

 injector nozzles 

These technical features offer tangible benefits to the motorist 

by keeping vehicle running costs low and also benefit the 

environment by reducing harmful emissions.

Often, it is difficult for the motorist to perceive the value of 

branded fuel and as such the oil marketer must provide proof of 

value through marketing claims that can be trusted. The 

marketing message communicates the technical benefits to 

the motorist. 

Such marketing messages make claims from which the motorist 

should be able to discern some benefits. For example, by use of 

fuel additives, the technical feature - fuel economy - can be 

introduced to the base fuel. From this, an oil company can make 

claims such as:

 

– the fuel that gives you more kilometres 

– the fuel that makes your journey cost less

Such claims immediately find traction with motorists who then see 

the value of using the branded fuel. The value of fuel economy is 

that it will save the motorist money.

Another example is reduction of intake valve deposits, injector 

nozzle deposits as well as prevention of corrosion in the fuel 

system. From these technical feature, an oil company can 

make a marketing claim such as:

– the fuel that protects the engine components

From this claim, the motorist will be able to discern tangible 

benefits such as reliability for his engine along with reduced 

maintenance cost and long engine life.

In summary, it is the technical feature imparted in the base fuel by 

fuel performance additives that enable oil marketing companies 

to make marketing claims about the superior quality of their fuel 

products.

Marketing claims are promises to customers. Such claims must be 

specific enough to be fulfilled; attractive enough to be of value to 

customers; and should be focused on the motorist and not the oil 

marketing company. It should always be what the motorists stand 

to gain from additivised fuel. Such claims must be believable and 

able to convince the customer about the value they will get from 

using such a product.

With the help of the technical features as well as the benefits 

communicated to the motorist through marketing claims, an oil 

company is able to differentiate itself from the competition and 

create a powerful fuel brand from which financial benefits can 

be reaped in future.

Do fuel additives work?

This is the question that crosses the minds of many an oil 

executive who understands fuel importation and distribution 

logistics. 

If all marketing companies receive the same fuel through joint 

shipment, and if the fuel is stored and dispensed from joint 

depots, then at what point does fuel marketed by Company X 

become different from the rest?  It is this nagging question that 

can potentially create doubt about branded fuels. 

Understanding that fuel additives are added physically into the 

fuel tanker at the point of fuel loading can help clear the air 

regarding the difference in fuel quality.

Of course, the other question which automatically follows this is, 

do the fuel additives really work as claimed?  In truth, fuel 

additives work by adding very beneficial technical features such 

A branded fuel is a base fuel to which 

performance enhancing additives 

have been added. This addition is 

done after the refining process and 

away from the refinery. Typically, the 

additives are added when the fuel 

tanker is being loaded at a depot for 

delivery to customer site or fuel 

stations.

as those highlighted above. Several engine bench tests and field 

tests done as per reorganized international standards exist to 

support these claims.

Independently, the World Wide Fuel Charter (WWFC) support the 

usage of fuel additives, a clear pointer to effectiveness and 

benefits of fuel performance additives.

The Worldwide Fuel Charter was first established in 1998 and it 

publishes guidelines that have two purposes. First of all, they 

inform policymakers and other interested parties how fuel quality 

can significantly affect engine and vehicle operation, durability 

and emissions performance throughout the year. Secondly, their 

purpose is to promote harmonized fuel quality worldwide in 

accordance with vehicle, engine and emission control system 

needs, for the benefit of consumers and the general environment.

The guidelines are developed and published by the World-Wide 

Fuel Charter Committee, made up of representatives of Auto 

Manufacturers from Europe (ACEA), the USA (AAM) and Japan 

(JAMA) and Engine Manufacturers (EMA), with associate members 

from most other countries where automobiles are manufactured, 

and with the support of International Organization of Motor Vehicle 

Manufacturers (OICA).

The guidelines published by WWFC in 2019 has full chapters on 

the benefits of using fuels containing deposit control additives. 

According to the report:

“Combustion of even good quality gasoline can lead to deposit 

formation that will increase engine-out emissions and affect 

vehicle performance. Deposit control additives can help reduce or 

minimise these deposits as long as they are used properly. High 

quality fuel contains a sufficient amount of deposit control 

additives to reduce deposit formation to acceptable rates.”

Also included in the report are compelling test results obtained 

with branded fuels that clearly demonstrate the benefits a motor-

ist would gain by using such a fuel.

Conclusion

The vehicles of today are more demanding in terms of fuel quality 

thus creating a market for branded fuels with increased perfor-

mance compared to normal base fuels.

 

Additionally, our cities are becoming clogged with traffic jams 

increasing the need for fuels that produce less emissions.

Finally, the competition is becoming stiff and oil marketing 

companies have to find a way of differentiation to be able defend 

and even grow their current market share.

 

Branded fuels make all these possible.

Membership of WWFC 

Joseph Ndung’u is BASF East Africa Ltd Technical Account Manager – East & West 

Africa, Fuel and Lubricant Solutions

BASF is the leading supplier of fuel performance packages

Worldwide under the brand  name Keropur®

Email: joseph.ndungu@basf.com
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Q
Congratulations on taking over as the new Managing Director of 

TotalEnergies Marketing Kenya PLC., what is your reaction to this 

appointment?

First and foremost, I am proud to join TotalEnergies Marketing Kenya PLC after four years 

as Managing Director of Total Petroleum Ghana PLC. This gives me a very interesting 

Eric Fanchini Appointed as New MD 

TotalEnergies Marketing Kenya

T
otalEnergies Marketing Kenya PLC appointed Eric Fanchini as the new Managing 

Director, taking over from Olagoke Aluko who served for about 3 years.

Fanchini spoke to Petroleum Insight about his priorities and what TotalEnergies 

consumers can expect during his tenure.

opportunity to work in East Africa after 

several experiences gained in West 

Africa. Kenya is a very dynamic market 

with a robust industry which I am very 

interested in working in and contributing 

to developing it further. The market has 

a highly skilled and talented workforce 

and professionals who I am glad to join. 

I will be discovering a new country with 

diverse cultures and I am impressed with 

the quality of professionals and Directors 

in the industry that I have met since my 

arrival in Kenya.  

Q
Briefly tell us about yourself, 

professional background.

My name is Eric Fanchini, and I hold 

a bachelor’s degree in Marketing and 

International Sales from EDHEC Business 

School. Additionally, I am also a holder 

of	 PRINCE2	 Certification	 in	 Project	

Management (United Kingdom standard). I 

have served Total and then TotalEnergies 

company for the last 19 years in various 

managerial positions in Marketing & 

Services Branch, including IT Manager 

of the Aviation Business Unit, Head of 

IT Department and Retail Card Services 

Manager of Total UK Ltd, Sales Director 

in Ivory Coast, and Strategy and Senior 

M&A Project Manager in Paris. Further to 

this, I equally served as the Deputy of the 

Vice President of West Africa. Prior to this 

appointment, as I said, I was the Managing 

Director	 of	 our	 affiliate	 in	 Ghana.	 At	 a	

personal level, I like reading, travelling, 

playing sports (football, basketball and 

tennis) and being with family.

Q
So far, what can you say about 

Kenyan Industry?

Each market has its own dynamism and 

challenges. The Kenyan market is well 

organized with a very constructive/

positive dialogue between all stakeholders 

(OMCs, importers, transporters, PIEA, EPRA, 

KPC and the MOPM). Enhancing HSSEQ 

awareness and adopting best practice 

will be very key, by utilizing the already 

existing skilled human resources.

Q
What are your immediate priorities as the MD of TotalEnergies Marketing 

Kenya PLC?

My immediate priorities are undertaking a smooth handover, maintaining continuity, 

and capitalizing on the dynamism and momentum that was already created from the 

leadership of my predecessors. Continuous investment will be key to keep developing our 

logistic assets as well as our service stations, in order to improve customer’s service and 

experience.	I	would	like	to	finalize	the	logistics	upgrade	of	Gapco	terminal	and	enhance	

storage capacity. Most importantly is to target new opportunities, while at the same 

time	fulfill	our	Company’s	ambition	to	be	a	world-class	player	 in	 the	energy	transition.	

Solarization of our service stations will continue to be key in our development. By end of 

2021 Total Kenya PLC will have solarized 70% of its entire retail service stations and the 

Kisumu Lubes warehouse. Our other logistic facilities of Nairobi Lubes warehouse shall be 

solarized in 2022 and the Lubricants Oil Blending plant shall be done in 2023.   We shall 

enhance our communication linked to our Company transformation and new ambition. 

We will also continue to develop our Corporate Social Responsibilities programs, Eco 

Challenge and the Startupper challenge.

Q
What should Kenyan Industry expect from TotalEnergies Marketing Kenya 

during your tenure in office?

Advocacy and constructive dialogue with various stakeholders to contribute to 

addressing	 industry	matters	 and	 create	 a	 level	 playing	 field	 such	 as	 enforcement	 of	

regulations to operationalize the Petroleum Act will be our focus. In addition to that, we 

shall strive to promote fair competition & professionalism within the industry. Boosting 

our	efficiency	with	the	customers	in	mind	will	continue	to	be	at	the	center	of	our	strategy	

to improve their experience by offering services that add value and improve delivery. 

Leading by example will be part of our top priority in promoting best safety practice and 

culture within the industry and country.

Q
What is your vision for the industry?

Kenya is very dynamic market, and my vision is to have an industry in which the laws 

and	regulations	are	fully	enforced	to	create	a	level	playing	field	for	all	participants	while	

ensuring adequate level of protections for those that have invested. This will promote 

healthy	competition	amongst	players	which	will	lead	to	significant	improvements	in	the	

customer experience. The industry through Petroleum Institute of East Africa (PIEA) has 

been undertaking fruitful engagements with Energy and Petroleum Regulatory Authority 

over developing regulations of which I will continue to support. Top of the vision also is 

promoting	improvement	of	efficiency	in	the	entire	supply	chain	from	product	receipt	to	

delivery.

Q
In your own view, how can the industry stay profitable and deliver customer 

value safely in the region’s competitive and dynamic market environment?

Adopting and consistently prioritizing best HSSEQ standards in all our operations and 

industry	at	large	is	the	main	contributor	to	Oil	marketers	realizing	sustainable	profitability	

and delivery of exemplary service to customers. Subsequently being innovative and 

transforming to renewable energies with reduction of Co2 emission will enable the 

industry to offer customers clean products and much more environmentally friendly. 

Further to this, continuous investment in infrastructure and technology in our depots 

and retail network will provide a platform for better performance within the industry 

and value addition to customers and all stakeholders. Advocacy and collaboration with 

stakeholders	 for	enforcement	of	 regulations	 to	create	 level	playing	field	and	promote	

ease of doing business is key. The new regulations developed to operationalize the 

petroleum Act need to be implemented fully for all actors in the market to reap value of 

their investments.

Q
You also took over as Chairman of Supplycor Kenya Ltd, what are some 

of the salient issues that you feel strongly about and you would like to 

address?  

Supplycor mandate is to ensure security of supply in the country and within the EA region 

by addressing operation matters with various stakeholders on behalf of the industry. 

We deal with operational issues that come up from time to time within our sector, and 

we have some historical ones that I will try my best to close during my tenure. As the 

Chairman, I will aim at creating harmony within the petroleum sector to ensure a smooth 

working relationship between the OMCs and the Authorities.

Q
What message would you like 

to send to Supplycor Kenya Ltd 

stakeholders?

As indicated, the aim of Supplycor is to 

coordinate the day-to-day operations 

on behalf of the Oil Marketing Companies 

(OMC) and to liaise with the Authorities 

to resolve issues that come up within 

the petroleum sector. It is therefore 

paramount that each OMC complies with 

the guidelines that have been put in 

place to ensure smooth operations. At 

the same time Supplycor appreciates the 

support we’ve constantly received from 

the Authorities. It is my hope that we can 

continue engaging and working together 

for the common good of the industry.

Q
As a key stakeholder in the 

petroleum supply chain, what 

does the emergent vibrancy 

on matters biofuels and renewable 

energy mean for you? Do you 

foresee a key role in this developing 

segment?

Today our societies are faced with 

many questions that come down to 

the energy of the future.  My role in 

this development will be to champion 

engagement of various stakeholders to 

come up with regulatory framework and 

standards to support the introduction of 

blended biofuels. Regarding renewable 

energies, our ambition is to become a 

major player in the energy transition.  

We are reinventing and diversifying our 

energy offering to promote renewable 

and decarbonized energies, as well as 

sparing, well-considered use of fossil 

energies. By moving to new energies, we 

are also encouraging our customers to 

change their consumption habits, prefer 

energy	efficiency	and	turn	to	low-carbon	

solutions	first.

Excerpts

Eric Finchini 

Managing Director, TotalEnergies Kenya

Most importantly 

is to target new 

opportunities, while at 

the same time fulfill our 

Company’s ambition to 

be a world-class player 

in the energy transition.

Solarization of our 

service stations will 

continue to be key in 

our development. By 

end of 2021 Total Kenya 

PLC will have solarized 

70% of its entire retail 

service stations and 

the Kisumu Lubes 

warehouse.
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Eric Fanchini, TotalEnergies Marketing Kenya Plc Managing Director 

hands over a Kshs 2M cheque to Eliud Kipchoge towards tree planting 

projects of his choice in celebration of his recent historic marathon 

win. Eliud Kipchoge is TotalEnergies Marketing Kenya Eco Challenge 

program & lubricants brand partner.

Vivo Energy Kenya Distribution Manager Mr. Francis Owuor (Left), Mr. 

Peter Jumwa representative to the Regional Commissioner,(Center) 

and Dido Guyatu ( Ms.) Deputy Director Corporate Affairs & 

Communications National Transport Safety Authority, during the 

Mombasa launch of Look Out! Tuvuke Salama road safety campaign.

Rochna Kaul – Vice President, Europe, Africa, Middle East, South Asia 

Sales & Global Marine (EAMESAGM) - Chevron, Abhijit Sarmah – General 

Manager, Tristar-Kenya, Hon. Eric Wafukho – C.A.S. The National 

Treasury and Planning, & Hezekiah Okeyo – Industrialization Secretary, 

officially launching the locally blended Caltex lubricants.

Part of Chevron and Tristar teams during the launch

 PIEA engagement with the Nairobi Metropolitan Services Director 

General on the issues affecting Industry along Nanyuki and 

surrounding Roads.

A team from the Co-Operative Bank of Kenya paid a courtesy call to 

PIEA during the Customer Service Week.

NOCK CEO Leparan Morintat (1st R) NOCK Directors Micheal Rubia (2nd 

R) & Emily Kiparki (3rd R) handing over a cheque to provide desks & 

charis for Olkiramatian Primary School

National Oil CEO Leparan Morintat cuts a ribbon during the 

commissioning of a community cattle dip for Olkiramatian Group 

Ranch funded by National OilO
LA Energy is an African brand with presence 

in	 18	 African	 countries	 and	 over	 1,200	 service	

stations, serving 250,000 customers every 

day. As a key player in the African energy industry, 

our	 core	 values	 are	 firmly	 rooted	 in	 Africa,	 making	

us a prominent member of the communities where 

we operate in while contributing to their economic 

and social development. We take pride in serving 

customers and creating a memorable experience at 

our retail service stations.

At OLA Energy, customer satisfaction is our key 

objective. We have adopted a customer-centric 

approach to offer a comprehensive value proposition 

to the end consumer through a one-stop shop 

experience by expanding our business beyond the 

traditional fuel, LPG and lubricants model.

With the recent robust growth of our retail sites to 

104 stations countrywide, and still growing, we have 

collaborated with strategic partners effectively 

simplifying the life of today’s consumer by offering 

unmatched convenience.

Through more than 72 strategic partners, our 

retail stations now offer premium auto service 

centres, food courts, bank ATMS, chemists, courier 

services,	 booking	 offices,	 fitness	 centres	 and	

even laundromats. Our stations are now a family 

destination.

Our auto care centres welcome all customers to 

service their vehicles at their convenience as they 

enjoy sumptuous grilled chicken at Galitos, while 

those customers with prescriptions will be pleased to 

pick their medicine at our chemists.

Diversification of Retail Stations 

Offering Non - Fuel Business

Millicent Onyonyi

General Manager, OLA Energy

Chairman, Petroleum Institute of East Africa

Courier services available at our retail sites were critical during the lockdown 

allowing relatives upcountry to courier necessities to those living in urban 

areas.

We are now upgrading our convenience stores under the brand name 

Marhaba, in line with our retail visual identity upgrade. Our Marhaba shops 

will have a broad range of products to address the immediate needs of the 

customers including hot and cold beverages and food to go. Marhaba will 

bring quality, convenience and affordability to our consumers in a clean and 

warm environment.

“At OLA Energy, the customer is our foremost concern, and all our efforts are 

geared towards making the customer journey as enjoyable as possible”, said 

Millicent Onyonyi, OLA Energy Kenya’s General Manager.

PIEA OPEN GOLF TOURNAMENT
3 DECEMBER 2021

VENUE: MUTHAIGA GOLF CLUB
SPONSORSHIP PACKAGES

Title Sponsor Gold Sponsor Silver Sponsor
•	 Company	logo	on	polo	shirts/caps,	
co-branding	with	PIEA

•	 Company	logo	&	co-branding	
with	PIEA	on	towels

•	 Company	name	and	
corporate	logo	appearance	on	
all	publicity	PIEA	website	&	
digital	socials

•	 Co-branding	with	PIEA	on	giveaway	bag •	 Outdoor	branding	in	front	of	
Clubhouse

•	 Guaranteed	1	four	ball	
alliance

•	 Outdoor	branding	in	front	of	Clubhouse •	 Sponsors	speech	before	
prizegiving	(3	minutes)

•	 1	banner	for	indoor	branding

•	 Branding	on	prize	table •	 Guaranteed	2	four	ball	alliance
•	 Sponsors	speech	before	prizegiving	
(5minutes)

•	 Display	your	own	products

•	 Guaranteed	3	four	ball	alliance •	 1	banner	for	indoor	branding
•	 Prominent	name	and	corporate	logo	
appearance	on	all	publicity	PIEA	
website	&	digital	socials

•	 Company	name	and	corporate	
logo	appearance	on	all	publicity	
PIEA	website	&	digital	socials

•	 3	banner	for	indoor	branding
•	 Display	your	own	products

RSVP
Alfred

Email: school@petroleum.co.ke
: accounts@petroleum.co.ke
Contact: +254 722 221 120

020 2249081

SAVE  THE DATE
3RD December 2021

Venue: Muthaiga Golf Club

Format: Four Ball 
Better Ball Alliance, 
Stableford,Team of 4

RSVP:Alfred
school@petroleum.co.ke
accounts@petroleum.co.ke

by 5th  November 2021  
Contact: +254722221120

      

2021 PIEA 
ANNUAL OPEN

GOLF 
                TOURNAMENT

  

      

Sponsorship packages available

Title sponsor: Kshs. 1,000,000

Gold sponsor: Kshs. 500,000

Silver sponsor: Kshs. 100,000

Theme: #RenewedandReenergized#Thecomebackseason

RUBIS ENERGY KENYA
2 SLOTS REMAINING

BOOK NOW!

RUBIS ENERGY KENYA 
Gold Sponsor

DALBIT PETROLEUM
VIVO ENERGY KENYA

EAST AFRICAN GAS OIL LTD
FEW SLOTS REMAINING!

DALBIT PETROLEUM         VIVO ENERGY KENYA    EAST AFRICAN GASOIL LIMITED
Silver sponsors
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GUEST CONTRIBUTOR GUEST CONTRIBUTOR

Q: Thank you for granting Petroleum Insight Magazine this 

interview. Which products does your company trade in?

 

 We are dealers in Gilbarco Fuel pumps, Red Jacket submersible 

pumps, Veeder Root Forecourt automation system, UPP pipes 

installation,	 Blackmer	 bulk	 loading/offloading	 pumps,	 Liquid	

Control Meters and other B2B solutions.

Q: Tell us about substandard product in the petroleum 

retail business, the gaps in compliance and fair market 

practices by some players?

 

	 Yes,	 the	 numbers	 are	 significant	 and	 horrible.	 Several	

service companies do not understand the standards set by 

Underwriters Laboratories (UL), European Norm (EN), American 

Society of Mechanical Engineers (ASME) & American Petroleum 

Institute (API) regulations to operate in the petroleum, oil & 

gas industry.

 These substandard items are manipulated with the look alike 

products	with	the	price	difference	of	8	to	10%	less	than	the	

original and recommended products. Considering dynamics of 

our market, several individual business people have invested 

in the construction of retail stations without following the 

required standards in the petroleum industry.   

Q: In your experience, how can you describe some of the 

incidences of non-compliance and unfair practices that 

your company has experienced? How are these practices 

affecting your business?

 

 Mostly our business is affected by the elements who sell 2nd 

copy or counterfeit products.

 For examples, we are the only distributors of Blackmer and 

Red Jacket submersible pumps. Several companies in our 

regions have taken advantage of the hard work our seniors 

had invested to improve our clients operations with our 

genuine and quality products. They undercut us and make 

bigger margins by keeping their prices 10% lower than original 

products.   

Q: Which government agencies are responsible for 

enforcing compliance and what are the gaps? What needs 

to be done?

 

 KEBS, EPRA, Trade Dept./W&M & NEMA have the mandate to 

intervene in this issue. For example, importation of counterfeit 

products has to be controlled. Source of the equipment 

used	 on	 sites	 must	 be	 verified	 with	 authorized	 distributors	

or resellers. The easiest way to identify the genuine supplier 

is to go to the website of manufacturers and locate the 

distributors in the country.  

Petroleum Equipment Dealers’ Red Flag 

Over Substandard Products

T
he retail petroleum business in Kenya and the East African region is growing rapidly as the economy expands and as the vehicle 

population maintains an upward trajectory. This is especially manifested by a rapid rise in the number of service stations over the 

recent past. However, unscrupulous entities and individuals are taking advantage of lack of information and poor enforcement to 

populate the petroleum equipment and associated accessories’ business with substandard products and practices. Petroleum Insight 

interviewed Ridham Patel, Operations Director, Unicorn Pump Services & Automation Ltd about the state of affairs in the business.

Q: How have other markets dealt with similar challenges 

and what can the East African region learn from such 

markets?

 

 Other markets have strict regulations towards use of items 

related to their application. Oil companies need to focus on 

educating new staff on the use of petroleum equipment and 

accessories.

 Government bodies also need to come on board to safeguard 

retails stations from substandard equipment in the region.    

Q: What other challenges are petroleum equipment 

suppliers facing? How has COVID19 affected your business 

and how are you coping?

 

 It is unfortunate that we have to face the pandemic, but 

life goes on. With this in mind, we decided to continue our 

business	with	minimum	margins	to	get	significant	orders	from	

clients	and	sustain	our	cash	flows.

Q: Any other comment?

 

 PIEA is a very strong platform but still many investors who 

are investing into retail station business are not aware of the 

Institute or do not understand it’s mandate. Every change 

starts on the ground. These days, ground works are done 

by the investors who are not aware of what standards to 

follow and end up spending more with counterfeit products. 

Maintaining the required standards to secure service stations 

from	 the	 dangers	 associated	with	 leaks	 or	 fire	 should	 be	 a	

priority by every investor. 

Excerpts:
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Mr Ridham Patel, the Operations Director at Unicorn Pump Services & 

Automation Ltd receives Mr Robert Habonimana of Interpetrol Energy, 

Burundi at Unicorn’s exhibition stand during the 1st Africa Petroleum 

Equipment Convention (AFRIPET-I) at the Radisson Blu Hotel, Nairobi. 

The event was organized by Alison and Davis Group and Gilbarco 

Veeder-Root was the Gold Sponsor.

T
he Managing Director of Kenya Pipeline Company, Dr Macharia Irungu, MBS, is the 

winner of the 2021 African Business Leadership Awards, presented by the UK-based 

African Leadership Magazine.

Dr Macharia received the African Inspirational Business Leadership Award during a virtual 

ceremony held by the African Leadership Magazine.

He was recognized for his leadership qualities, commitment to integrity, innovative 

approaches to work, excellence in business as well as his contributions to Kenya’s socio-

economic development.

“I am dedicating this award to KPC family, who have made my tenure in KPC very easy. 

The tenacity and drive by KPC team has enabled the company to remit dividends worth 

$145	million	to	the	exchequer	in	FY	2018/19	-19/20.		On	the	same	note,	in	a	distinct	way	

I want to express my gratitude to my wife and children, who have supported me in all my 

undertakings and continue to be my north star and inspire me daily. Indeed, in the recent 

past the Africa Business Leadership Award has become the hallmark of excellence in 

Africa business scene. Every person dealing in this sphere strives for the Award. Now 

I am one of the Award winners and I am very happy. Special thanks go to KPC Board 

of Directors, Ministry of Petroleum and Mining and Treasury for their continued support.” 

said Dr Macharia while receiving his award.

“I am deeply humbled and extremely excited to receive this prestigious award and I 

am pleased to accept the African Business Inspirational Leadership Award. I thank the 

Africa Leadership Awards committee members for this acknowledgement. This award 

symbolizes the power of partnership, and the strength of working together during these 

unprecedented times of COVID-19 pandemic” he added.

Dr	Macharia	said	COVID-19	had	highlighted	the	critical	importance	of	redefining	ourselves	

and our organizations and being innovative as businesses.

“The	 theme	 of	 this	 award	 ceremony	 which	 is	 Redefining	 Growth,	 Innovation,	 and	

Sustainability is very relevant. Never in our lifetimes have the principles of partnership and 

collaboration; of compassion and kindness; and of equality and humility been so critical 

as they are in these times. Central to this effort is ensuring that the most vulnerable 

people in all countries get the support of the business community. I am proud to be part 

of an organization that always endeavor’s to positively impact society through improving 

KPC MD Wins Regional Award

Dr Macharia Irungu, Managing Director, Kenya Pipeline Company was the winner of the 2021 

African Business Leadership Awards

people’s lives. KPC has consistently set 

aside	1%	of	its	Profit	Before	Tax	in	support	

of Corporate Social Investment (CSI) 

activities annually. We have set these 

resourced aside to give back to society 

as our way of appreciating, not only the 

resident communities along our pipeline 

network but also other communities 

across the entire country,” added the M.D.

Other awardees included: -

1.  His Excellency, Mr. Babajide Sanwo-

Olu, Governor, Lagos State, Nigeria – 

African Business Friendly Governor of 

the Year Award.

2.  Dr. Ernest Addison, Governor of the 

Bank of Ghana - Central Bank of the 

Year Award.

3.  Mr. Harvesh Kumar Seegolam, 

Governor, Bank of Mauritius- Central 

Bank Governor of the Year Award.

4.  Mr. Simbi Wabote, CEO, Nigerian 

Content Development and Monitoring 

Board, Nigeria - African Local Content 

Icon Award.

5. Mr. Simphiwe Tshabalala, CEO, 

Standard Bank Group, South Africa 

- African Business Leader of Year 

Commendation Award.

6.  Ms. Caroline Abel, Governor, Central 

Bank of Seychelles- Central Bank 

Governor of the Year Commendation 

Award.

7.  Mr. Segun Ogunsanya, CEO, Airtel 

Africa, Nigeria - African Business 

Leader of the Year Award.

8.	 Dr.	 Lance	 Mambondiani,	 Managing	

Director/CEO, BancABC, Zimbabwe 

- Distinguished African Business 

Leadership Excellence Award.

9.  Captain Musa S. Nuhu, Director 

General, Nigerian Civil Aviation 

Authority - Distinguished Leadership 

Excellence Award.

10.  Dr. Walton Ekundayo Gilpin, Managing 

Director, Rokel Commercial Bank, 

Sierra Leone - African Leadership 

Special CEO Commendation Award.

11.  Right Rev. Patricia Sappor, President, 

Chartered Institute of Banking, Ghana 

– Inspirational Female Leadership 

Commendation Award.

12.  Mrs. Patience Akyianu, Chief 

Executive	 Officer,	 Hollard	 Group,	

Ghana – African Female Business 

Leader of the Year Award.

13. Mr. Paul Musasizi, Chief Executive 

Officer,	 Kiira	 Motors	 Corporation,	

Uganda - African Company of the 

Year Award

The African Business Leadership Awards 

(ABLA) is in its 11th edition this year.
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REGIONAL NEWS REGIONAL NEWS

T
otalEnergies	 has	 projected	 that	 the	 Tilenga	 field	

development will create more than 6,000 jobs, directly or 

indirectly.

The East African Crude Oil Pipeline (EACOP), which runs from Lake 

Albert	 to	 the	 Tanzanian	 port	 of	 Tanga,	 will	 create	 about	 3,800	

direct jobs and a further indirect 20,000 jobs

Communication will be vital to bring local companies up to 

speed with what is required of them. “Visibility of demand” was 

at the top of Uganda National Oil Company’s (UNOC) local content 

specialist Jessica Kyeyune’s list.

“Companies need to know what is going to be required – to the 

smallest detail,” she said. Breaking down contract needs into 

component parts will let Ugandan companies understand the 

opportunities	and	what	spaces	they	could	fill.

Ugandan entities may not have in-depth knowledge of the 

sector, but there are still parts they can play. “Transportation 

from	 Mombasa	 to	 the	 fields,	 for	 instance,	 forwarding,	 clearing,	

warehousing, this can all be done.”

Standards

CH Enterprise’s CEO, and head of local content at the Mozambique 

Chamber of Commerce, Elthon Chemane highlighted the 

challenge	of	 certification	 to	 local	 companies	and	says	 thought	

must	 be	 given	 to	 what	 degree	 of	 certification	 is	 required	 for	

service delivery.

“Contracts	should	make	clear	what	level	of	certification	is	needed,	

not	just	obligate	all	businesses	to	acquire	all	certifications.	Local	

content has to go with investments in local capacity. The industry 

has budgets for this and it has the expertise” said the UNOC local 

content specialist.

Kyeyune	also	noted	 the	problem	of	standards.	 “This	 is	 the	first	

time we’re going to reach a development phase. There will be 

upstream	work	at	Tilenga	and	Kingfisher,	at	the	same	time	as	the	

midstream EACOP plan moves ahead.”

UNOC is calling for knowledge and technology transfer to local 

companies, she said, in addition to partnering opportunities. 

TotalEnergies, for instance, is working on a programme where it 

brings in experts from abroad to train workers and local trainers.

“After that they will be able to do it on their own and get further 

certificates,”	Kyeyune	said.

There are also questions about scaling up. Catering companies 

have expertise in providing food but to be able to consistently 

provide for thousands of workers is a new challenge.

Looking at the Mozambique experience, Chemane said the 

country had done well to focus on this issue of transferring 

knowledge and expertise. Mozambique create a multi-sector local 

content task force, “to make sure every sector can extract value 

from the work. Establishing a communication platform between 

government, operators and trade associations brought them all 

together to evaluate local content and how to help each other.”

Local Content, A Major Factor in 

Uganda’s Oil Plans

RSK’s Taylor said such concerns were not unusual, particularly in 

places with little history of such work.

Developing EACOP must respect such local concerns, he said. 

“Life is hard in some of these rural communities. There might be 

multiple generations of effort going into land to provide food.”

Funding

The	 second	 challenge	 highlighted	 by	 Kyeyune	 was	 financing.	

“Many contracts expect work to be done before bills are paid. 

There can be a lag of one, or two or three months before getting 

paid,” she said. There is a need to shorten this timeline, as local 

companies will have less liquidity than foreign competitors.

COVID-19 has squeezed local companies, she continued, which 

makes it harder for them to prepare for this new work load. 

“International companies need to look at that. It may take longer 

and be more cumbersome but it is the only way to go.”

The Ugandan government is aware of the high cost of capital 

in the country, she said, and it is taking steps. “The cabinet is 

working on a bill to set up a fund, which would provide money for 

facilitating projects,” the UNOC executive said. This fund would go 

some way to tackling the problem of the delays for companies 

carrying out work and receiving payment.

Time is of the essence. Chemane said the government of 

Mozambique could have moved faster in order to ensure local 

content requirements were in place early on.

“Oil and gas was a whole new thing for Mozambique. There is a 

need for capacity building and supporting SMEs in general,” he 

said.

Driving expertise

The concept of local content will see increasing control shifting 

to in-country workers, David Taylor of RSK Group said.

“Where	 we	 are	 heading	 to	 is	 ultimately	 to	 find	 ways	 of	 local	

ownership in local business. Why wouldn’t we give opportunities 

to local staff to become shareholders and owners?” he said.

RSK has been working in the area since 2014-15. “Our team is 

based on local nationals,” he said. COVID-19 threw up some 

particular obstacles around training, but also some opportunities.

“Previously we might have worked to support local teams with 

face to face training. We couldn’t do that, but it did give our local 

employees and teams an opportunity to develop and use their 

own	initiative.	Local	solutions	are	often	more	fit	for	purpose	than	

those thought up abroad.”

The Petroleum Authority of Uganda (PAU) has taken steps to 

require substantial thought about local content. Every single 

tender requires bidders to demonstrate how they will meet the 

requirements, Taylor said. “This is not just on recruitment, but 

also on training and development and promoting local nationals.”

Uganda’s regulations will catch those companies that view local 

content as a tick box exercise, he said.

Local needs

Ultimately, local content is important as it provides tangible 

rewards to communities that host resources. There have been 

some challenges to the TotalEnergies plan, not least from various 

NGOs seeking to challenge the EACOP plan in court.

For projects such as EACOP to succeed, developers must ensure 

compensation is “fair and appropriate. People are not going to 

forget, but we must make sure not to leave them disadvantaged. 

Once the project has been completed, those people should be 

left in a place as good as before – if not better.”

T
he Tanzanian Occupational Safety and Health 

Authority (OSHA) plans to train atleast 6,500 workers 

on safety and health in the oil and gas sector 

countrywide.

The countrywide programme started in Kinondoni district 

in Dar es Salaam before extending to other regions.

In Kinondoni, the District Commissioner Godwin Gondwe 

appealed	to	the	beneficiaries	to	be	ambassadors	of	safety	

and health by spreading the knowledge they acquired in 

order to reduce accidents at workplaces.

“Plan to educate 6,500 workers across the country is a big 

thing. The OSHA deserves to be congratulated considering 

Tanzanian OSHA to Train Atleast 6500 

Workers in Oil & Gas Sector

that training is intended to protect workers and customers who seek 

services from fuel stations,” Mr Gondwe said.

The District Commissioner further noted that the training will protect 

investors	 in	 the	 oil	 and	 gas	 sector	 from	 fire	 accidents,	 thus	 enabling	

sustainable investment for national development.

On	 her	 part,	 OSHA’s	 Chief	 Executive	 Officer	 Khadija	 Mwenda	 said	 the	

training was part of implementing the 2003 Act of safety and Health at 

the workplace.

Mwenda added that the authority is training representatives of workers 

at fuel depots and petrol stations countrywide.

“The training came after the OSHA concluded inspections at those 

places	 and	 identified	 various	 challenges	 on	 safety	 and	 health.	 The	

law requires that every workplace should have a worker who has been 

trained	 on	 how	 to	 provide	 first	 aid	 to	 his	 or	 her	 fellow	 workers	 when	

injured at workplaces or get other health challenges,” said the CEO.

Kassima	Mtema,	one	of	the	beneficiaries	of	the	training,	said	he	is	now	

equipped	to	provide	first	aid	at	his	workplace	thanks	to	the	knowledge	

he acquired  through the training.

“After this training I am now capable of serving my fellow workers who 

get	challenge	of	safety	and	health	at	workplaces	such	as	victims	of	fire	

accidents and others,” said Mtema.

A total of 400 workers have been trained in Kinondoni district as the 

OSHA starts the countrywide training marathon.

Khadija Mwenda

Chief Executive Officer, OSHA

The training came after the OSHA 

concluded inspections at those 

places and identified various 

challenges on safety and health. 

The law requires that every 

workplace should have a worker 

who has been trained on how to 

provide first aid to his or her fellow 

workers when injured at workplaces 

or get other health challenges
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   Why should people come to the AOTC?

ANSWER:

AOTC is a fantastic platform that brings the Angolan oil, gas and 

energy community together.  Given the past and current climate, 

this event is hugely important for professionals at all levels. Here 

you can discuss the key topics which have impacted our market, 

past, present and future.  The AOTC will be one of the strongest 

information, technology and data sharing events of the year.

   How is this conference different from other oil and gas    

  conferences?

ANSWER:

At the forefront of the conference is engagement and 

collaboration. This is why the AOTC enables a wide range of 

business engagement during and after the conference, and this 

is facilitated through our interactive webinars and all the other 

e-tools that our organisation offers throughout the year. AOTC 

is delivered by the industry to the industry, and with AECIPA at 

the forefront, it provides the entire value chain with a voice to 

connect, collaborate and create.

We’ve	also	recently	confirmed	some	exciting	new	developments	

for day three of the conference which will be a ‘Youth 

Empowerment Day’ and will be centred on investment in Angola’s 

youth. Developing the youth is essential and pivotal for their long-

term growth and success. There will be more announcements on 

this coming very soon.

What You Need to Know About Angola’s 

Premier Oil, Gas and Tech Conference

T
he upcoming second Angola Oil and Gas Service 

and Technology Conference (AOTC), is set to run in 

Luanda from 23-25 November and it’s shaping up to 

be the event of the year.  

The event billed as the country’s premier oil, gas 

and technology conference has once again been 

endorsed by the Angolan Ministry of Mineral Resources 

and Petroleum. Given this high-ranking support, it’s 

not surprising that a host of prominent, respected 

government and industry expert speakers from the oil 

and gas industry and other private sectors are on the 

programme.

The AOTC was started last year by the Angolan Oil & Gas 

Service Companies Association (AECIPA) and is again 

hosted in partnership with the international events 

organiser GEP.   

 

Engineer Bráulio de Brito, the President of the AECIPA and 

Chairman of AOTC, shed some light on what delegates 

can expect at this highly anticipated conference.

 Engineer Bráulio de Brito 

The President of the Association of Service Companies of the Petroleum 

Industry of Angola (AECIPA) and Chairman of Angola Oil and Gas Service 

and Technology Conference (AOTC).

REGIONAL NEWS REGIONAL NEWS

Excerpts:

 As you mentioned, the first conference was a huge success                      

what are you doing differently this time around?

ANSWER:

Well, the obvious difference is that this year it will also be a 

physical event.  AOTC 2020, whilst very successful - was a virtual 

event and thus was limited by those parameters. With AOTC 2021 

being	physical,	the	attendees	will	naturally	enjoy	the	benefits	of	

being able to engage with their peers in person, which I’m sure 

you will agree, changes the dynamics for any event!

We’re also responding to what our participants and audience 

suggested in their feedback of last year’s event and have 

incorporated it into this year’s programme.    We’ve increased 

not only the opportunities to engage with the speakers and 

presenters before the event, but we’ve also implemented 

interactive workshops and are promoting B-2-B meetings, which 

will allow all participants to be able to interact one-on-one, on a 

very straightforward basis.

 How will these one-one meetings with fellow participants 

work?

ANSWER:

AOTC is all about making connections. For those attending the 

physical event, this will be conducted via the Business Matching 

platform, which works via a  user-friendly technology setting, 

combined with a personalised service for the one-on-one 

meetings.

You will be able to see suggested ‘matches’ based on your 

interests and request meetings with contacts as needed and at 

the preferred time, etc...

The Business Matching Service is also available to our virtual 

participants with the option of video and chat with connections, 

during the conference and throughout the subsequent 12 

months.

 Will the conference be Covid-19 compliant - what sort of 

measures will be in place if I choose to attend in person?

ANSWER:

Naturally, the health, safety and wellbeing of the participants 

will be of utmost importance to us. We are working closely with 

the venue and will be coordinating with the Angolan Ministry 

of Health, who will provide the relevant Covid-19 guidelines for 

safely hosting the event.  Together, we’ll be ensuring participants 

are protected and are in a safe environment.

For those in regions still operating under stricter travel 

restrictions, the event will again be available for virtual 

participation via the energy advance platform, i.e. our digital 

platform.

We’ve also recently confirmed some 

exciting new developments for 

day three of the conference which 

will be a ‘Youth Empowerment Day’ 

and will be centred on investment 

in Angola’s youth. Developing the 

youth is essential and pivotal for 

their long-term growth and success. 

There will be more announcements 

on this coming very soon.
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REGIONAL NEWS UPSTREAM

D
oes Africa have the ability to store 

all the extra carbon dioxide that it is 

expected to generate in the coming 

decades?

The answer, according to Equinor 

researcher Philip Ringrose, is a resounding 

yes.

Speaking at a recent Africa E&P event, 

he said Africa has “fantastic geological 

basins all around the coastline”, while 

onshore there are “many very good 

potential storage domains”.

The Zululand basin in South Africa is a 

well-mapped onshore area. Nigeria and 

Ghana are also starting to look at storage 

resources.

Africa Has Many Good CO
2
 

Storage Sites

One area being studied for its carbon 

capture and storage (CCS) potential is 

the Rovuma basin offshore northern 

Mozambique, which extends north into 

Tanzania.

Oscar Nhabanga, from Eduardo Mondlane 

University in Mozambique, told the event 

the Rovuma basin has more similarities 

with the US Gulf of Mexico and Indonesia’s 

Kutai basin than the Norwegian North Sea, 

largely because of the sealing potential 

of the mud rocks in the areas.

In addition, “Africa has pegged its stake 

in the ground and done some CCS,” said 

Ringrose, citing an industrial-scale CO
2
 

storage facility at BP’s In Salah oil and gas 

field	in	Algeria.

The CCS scheme at In Salah, where 

Equinor is a partner, stored more than 

3 million tonnes of CO
2
 before being 

stopped in 2011 due to capacity limits in 

the geological structure.

Studies are also under way to assess the 

possibility of storing CO
2
 in the volcanic 

rocks of Ethiopia’s Blue Nile area.

Even so, continent-wide data remain 

scarce, given that CCS has only recently 

wedged itself into public, corporate and 

political consciousness.

Africa’s CO
2
 storage potential “is available”, 

said Ringrose. “It’s just a question of 

being focused on it and maturing our 

society to address that change.”

He believes Africa “could be ready for 

storage, but it needs to move fast”, 

highlighting a lack of political champions.

“Very few African politicians and leaders 

on energy have really thought hard about 

CCS and decarbonisation, but I have met 

representatives from Nigeria, Ghana and 

South Africa who are engaged on the 

topic,” he said.

A low-emissions economy “is clearly 

within reach” for African nations, he 

added, even with the expected high pace 

of economic development.

Source: Upstream Energy Explored

Very few African politicians and 

leaders on energy have really 

thought hard about CCS and 

decarbonisation, but I have met 

representatives from Nigeria, Ghana 

and South Africa who are engaged 

on the topic

T
he eyes of international oil and gas 

investors are becoming increasingly 

fixed	 on	 Africa	 as	 an	 area	 of	

development, and on the East Africa 

region in particular – with good reason.

“It’s no secret that the East African oil 

and	 gas	 sector	 has	 recently	 benefited	

from substantial FDI,” says Paul Sinclair, 

Vice President of Energy at Africa Oil Week 

(AOW). 

“These regional investments have 

reignited global appetite for East Africa, 

and	this	is	reflected	in	the	rising	numbers	

of delegates applying to attend AOW to 

meet and do business with East African 

stakeholders.”

Indeed, a total of eight East African 

countries – Kenya, Uganda, Ethiopia, 

Somalia, Rwanda, Djibouti, Eritrea 

and Burundi – will all have high-level 

ministerial and NOC representation at 

AOW in November 2021. This incredible 

cohort demonstrates the region’s support 

for AOW’s temporary move to Dubai as 

a safety precaution. AOW has already 

committed to being back home in Cape 

Town, South Africa, from 2022.

The list of regional energy authorities and 

NOCs attending the event is extensive, 

and includes AREEN, SIHD, EPRA, EWURA 

and UNOC. The following ministers have 

also	confirmed	their	attendance:

 Hon. Yonis Ali Guedi: Minister of 

Energy and Natural Resources, 

Djibouti

 Hon. Dr Koang Tutlam: State Minister 

of Petroleum and Natural Gas, 

Ethiopia

 Hon. Charles Keter: Cabinet Secretary 

for Energy, Kenya

 Hon. John Munyes: Cabinet Secretary 

for Petroleum and Mining, Kenya

 Hon. Francis Gatare: CEO of the 

Rwanda Mines, Petroleum & Gas 

Board

 Hon. Abdirashid Mohamed Ahmed: 

Minister of Petroleum and Mineral 

Resources, Somalia

 Hon. Ruth Nankabirwa: Minister of 

Energy and Mineral Development, 

Uganda

“CEOs and board-level executives are also 

participating from TotalEnergies, PGS, 

TGS, Tullow, Africa Oil Corp, Equinor, Eni 

and more,” says Chris Hall, AOW’s Group 

Event Director. “Their presence makes it 

clear	 why	 important	 figures	 such	 as	 Dr	

East Africa’s Energy Future Shines 

Bright
Estêvão Pale, Chairman and CEO of ENH, 

are attending AOW to promote oil and gas 

projects in Mozambique.”

improving handling, transportation, 

storage and distribution facilities across 

the region.

Investors are also observing important 

discoveries made in Uganda, Kenya and 

Tanzania, which are expected to enhance 

East Africa’s potential to achieve energy 

self-sufficiency.	 Feasibility	 studies	 are	

under way for the construction of new 

crude oil pipelines in Uganda, for example, 

and contractors are being mobilised to 

extend existing oil product pipelines from 

Kenya to Uganda and Rwanda.

According	 to	 data	 and	 analytics	 firm	

Global Data, the recent green light for 

the East African Oil Pipeline means that 

Uganda	 is	 set	 to	 produce	 its	 first	 oil	 as	

early as 2025, with production expected 

to	 jump	 in	the	next	five	years	to	230,000	

barrels per day, from zero in 2021.

GlobalData oil and gas analyst Conor Ward 

says: “The Lake Albert oil development 

in Uganda will be one of the largest oil 

developments we have seen in Africa in 

the last 20 years, expecting to recover 

almost 1.5 billion barrels of oil. The Tilenga 

and	 Kingfisher	 fields	 (part	 of	 the	 Lake	

Albert	 development)	will	 bring	 significant	

value to the government of Uganda, and 

the	two	fields	alone	could	generate	up	to	

US$8	billion	in	fiscal	revenues.”

These projects will contribute to planned 

expansions in other East Africa Community 

partner states, as well as other countries 

that rely on the region for petroleum 

imports.

Although East African countries are reliant 

on oil for their energy needs, the region is 

also beginning to look towards renewable 

energy as a viable path. Kenya, for 

example,	 is	 among	 five	 countries	 driving	

the current African solar energy market. 

Hydro and wind have also been prioritised.

To maximise these opportunities – as 

well as those still on the horizon – East 

African nations must harmonise their 

respective regulations to make sure the 

region is seen for the scalable investment 

destination that it is. Once this is done, 

the region’s potential will open up even 

more. All of these issues and more will 

undoubtedly be discussed at AOW.

Distributed by APO Group on behalf of 

Africa Oil Week.

Much of this interest has been spurred 

by the East African Community’s 

development of a strategy to facilitate 

the	 efficient	 and	 reliable	 delivery	 of	 oil	

products in the region. The strategy 

recommends	developing	a	new	refinery	in	

Uganda; accelerating a planned upgrade 

of	 the	 Mombasa	 refinery	 in	 Kenya;	 and	

The list of regional 

energy authorities and 

NOCs attending the 

event is extensive, and 

includes AREEN, SIHD, 

EPRA, EWURA and UNOC. 

The following ministers 

have also confirmed 

their attendance:

• Hon. Yonis Ali Guedi: 

Minister of Energy and 

Natural Resources, 

Djibouti

•  Hon. Dr Koang Tutlam: 

State Minister of 

Petroleum and Natural 

Gas, Ethiopia

• Hon. Charles Keter: 

Cabinet Secretary for 

Energy, Kenya

• Hon. John Munyes: 

Cabinet Secretary for 

Petroleum and Mining, 

Kenya

• Hon. Francis Gatare: 

CEO of the Rwanda 

Mines, Petroleum & 

Gas Board

• Hon. Abdirashid 

Mohamed Ahmed: 

Minister of Petroleum 

and Mineral 

Resources, Somalia

• Hon. Ruth Nankabirwa: 

Minister of Energy and 

Mineral Development, 

Uganda
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K
enya’s prospects of striking it rich from its oil deposits could 

be	back	on	track	following	an	affirmed	take	of	its	oil	deposits	

by explorer Tullow Oil.

During the release of its half year results and its six months 

operational update, Tullow disclosed greater stakes for the 

project following the completion of a redesign of the development 

project.

The	review	affirms	the	projects	represented	by	Blocks	10BB	and	

13T Licenses to be technically, commercially and environmentally 

robust.

For instance, Tullow now projects a greater daily production rate 

of 120,000 barrels (bbls) upon the project’s commercial maturity 

up from an estimated 72,000 barrels a day.

At the same time, the review estimated larger volumes of oil 

deposits	at	a	gross	of	585	million	barrels	down	from	433	barrels	

in the last review.

Key changes in the projects development concept cover factors 

including the new production data tapped through the recent 

early oil pilot scheme (EOPS) where 450,000 barrels of oil were 

produced	from	the	Amosing	and	Ngamia	fields	which	cover	more	

than half of the project’s resource distribution.

Tullow has further optimized the number of wells to be drilled 

before	the	attainment	of	first	oil	while	the	explorer	has	added	the	

Ekales	field	to	the	first	phase	of	production.

Tullow Oil now estimates capital expenditure covering upstream 

and	 the	pipeline	 to	first	oil	at	Ksh.374	billion	 ($3.4	billion)	down	

Tullow Oil Now Projects 120,000 

Barrels Daily Production in Kenya

from Ksh.319 billion ($2.9 billion) after factoring in a bigger facility 

processing capacity, additional wells and a bigger pipeline 

diameter (20 inches).

Nevertheless, the larger project design will yield in higher output 

while cutting overall project costs.

For instance it will take about Ksh.2,420 ($22) to produce a barrel 

of oil in contrast to an earlier projection of Ksh.3,410 ($31).

“Tullow and its JV Partners have worked closely together over the 

past year to re-shape the Kenya Development. Through this work, 

we	 have	made	 the	 project	 financially	 viable	 at	 lower	 oil	 prices	

and adjusted our plans to improve the environmental and social 

impact of the development. I look forward to working with local 

communities, national and local governments and our partners 

on this much improved project,” said Tullow Kenya Managing 

Director Madhan Srinivasan.

“Our Kenya asset is an important part of our portfolio and growth 

plans and we are actively looking at bringing a strategic partner 

into the development who will work with us and our JV partners to 

move this project of national importance forward,” added Tullow 

Oil	Plc	Chief	Executive	Officer	Rahul	Dhir.

Subsequently, Tullow and its joint venture partners have 

submitted	a	draft	final	development	plan	(FDP)	to	the	Ministry	of	

Energy and Petroleum for review.

The	explorer	is	set	to	integrate	views	from	the	Ministry	into	a	final	

FDP expected before the close of 2021.

The	FDP	is	expected	to	guide	the	issuance	of	a	final	investment	

decision	 (FDI)	which	 if	pronounced	would	finally	see	Kenya	reap	

billions from its oil deposits.

“Based on the revised plan, Tullow believes that this project is 

an attractive commercial prospect for investors looking to access 

the East Africa oil and gas sector in both the upstream and 

midstream. It is intended that a strategic partner will be secured 

ahead of a Final Investment Decision,” Tullow said in their half 

year trading statement.

The	company	 rebounded	with	a	first-half	profit	and	announced	

a development plan for its Kenya project, sending shares in the 

Africa-focused	firm	as	much	as	9%	higher.

Tullow and its joint venture partners have completed the redesign 

of the Kenya development project, adding the total gross capex 

for the project is expected to be about $3.4 billion, higher than 

the previous outlook.

The company which entered Kenya in 2010, now expects to 

recover	585	million	barrels	of	oil	(mmbo)	from	the	project	over	the	

full	 life	of	the	field,	which	JPMorgan	analysts	said	 in	a	research	

note was at least 14% higher than their estimate.

 Dhir says the company is in talks for strategic partners for the 

project, adding that the company was also looking to cut its 

exposure in Guyana.

“Tullow is just taking a step back. The overall strategy is to 

allocate more capital to our core production assets, so what we 

are looking to do in Guyana for instance is to bring in partners and 

reduce our capital exposures,” said Dhir.

Tullow,	 which	 has	 been	 operating	 in	 Africa	 since	 1986,	 raised	

the	lower	end	of	 its	2021	production	target	to	reflect	 increased	

output	 from	 its	 Central-African	 Simba	 field	 while	 it	 pushed	 the	

planned maintenance shutdown of the Ghanaian Jubilee plant 

into 2022.

1
950-kilometer Niger-Benin pipeline 

scheduled for completion in 2022

China National Petroleum Corporation 

(CNPC) has started construction of a 

transnational pipeline that will carry crude 

from Niger’s Agadem basin to Benin’s Port 

Seme.

The construction start in early October is 

intended	to	ensure	a	first	oil	shipment	in	

2022 through the 1950-kilometer pipeline, 

which includes 675 kilometers running 

through Benin and 1275 kilometers 

through Niger.

The workscope being handled by CNPC 

pipeline	 outfit	 China	 Petroleum	 Pipeline	

Engineering includes engineering of the 

pipeline as well as procurement and 

construction of the Niger section and an 

offshore terminal, the company said.

Australian engineering house Worley 

carried out basic design of an offshore 

pipeline from Port Seme extending about 

14.8	 kilometers	 out	 to	 sea	 that	 will	 load	

the oil onto tankers for export via a single-

buoy mooring system, sources said.

The offshore terminal will include one 

single-buoy mooring system with six 

CNPC Kicks Off Construction of Africa 

Crude Pipeline

mooring anchors, a pipeline-end manifold 

and	two	parallel	28-inch	subsea	pipelines.

The pipeline, which will include nine 

pumping stations, is designed to have 

an annual throughput capacity of around 

90,000 barrels per day, with oil primarily 

coming from CNPC’s second-phase 

development in the Agadem basin.

CNPC	 achieved	 first	 oil	 from	 Agadem’s	

first	 phase	 in	 Niger	 in	 2011.	 The	 second	

phase is planned to increase production 

capacity to more than 40 million barrels 

per annum.

Crude pipeline

The	 company	 now	 expects	 2021	 output	 between	 58,000-61,000	

barrels Of oil equivalent per day (boepd) compared with its previous 

forecast	of	55,000-61,000	boepd.	Production	for	the	first	half	fell	

by 21%, in line with Tullow’s expectations.

The	company’s	finance	chief	Les	Wood	will	also	step	down	by	the	

end of March, with the search for a new CFO expected to conclude 

in	the	first	quarter	of	2022.

Profit	 after	 tax	 came	 in	 at	 $93	million	 for	 the	 six	months	 ended	

June, from a loss of $1.33 billion last year due to impairment 

charges.	Tullow	refinanced	its	$2.3	billion	debt	pile	earlier	this	year.

Rahul Dhir

Chief Executive Officer, Tullow Oil Plc

Tullow and its JV Partners have worked closely together over the past year to 

re-shape the Kenya Development. Through this work, we have made the project 

financially viable at lower oil prices and adjusted our plans to improve the 

environmental and social impact of the development. I look forward to working with 

local communities, national and local governments and our partners on this much 

improved project

UPSTREAM UPSTREAM
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Petroleum Taxes

Excise duty rates remained unchanged after the High Court suspended the anticipated 4.97 percent increase on petroleum products - in line 

with average annual inflation. The increase was anticipated to be effective from October 1, 2021.      

    

SOURCE: KRA

 Import 

Duty 

 Former Rate 

of Excise Duty 

Kshs/Litre 

Current Rate 

of Excise Duty 

Kshs/Litre 

 VAT 

 Road 

Mainten. 

Levy 

Petroleum 

Devel. Levy 

Kshs/Litre 

 Current Rate 

of Import 

Decl. Fee 

 Railway 

Development 

Levy 

 Remission  

Kshs/Litre 

Adulteration 

Levy 

Kshs/Litre 

Motor Spirit 

(Gasoline) Regular
 -    20.5095  21.5227 8%  18.00  5.40 3.50% 2.00%  0.45  - 

Motor Spirit 

(Gasoline) Premium
 -    20.9196  21.9530 8%  18.00  5.40 3.50% 2.00%  0.45  - 

Aviation Spirit  -    20.9196  21.9530 8%  -    0.40 3.50% 2.00%  0.45  - 

Spirit Type Jet Fuel  -    20.9196  21.9530 8%  -    0.40 3.50% 2.00%  0.45  - 

Special Boiling Point 

& White Spirit
 -    8.9378  9.3793 8%  -    -   3.50% 2.00%  0.30  - 

Other Light Oils and 

Preparations
 -    8.9378  9.3793 8%  -    -   3.50% 2.00%  0.30  - 

Partly refined 

(including topped 

crudes)

 -    1.5247  1.6000 8%  -    -   3.50% 2.00%  0.30  - 

Kerosene type Jet 

Fuel
 -    6.0514  6.3503 8%  -    0.40 3.50% 2.00%  0.45  - 

Illuminating 

Kerosene (IK) 
 -    10.8357  11.3710 8%  -    0.40 3.50% 2.00%  0.45  18.00 

Other Medium oils 

and preparations
 -    5.5730  5.8483 8%  -    0.40 3.50% 2.00%  0.30  - 

Gas  Oil (automotive, 

light, amber for high 

speed engines).

 -    10.8357  11.3710 8%  18.00  5.40 3.50% 2.00%  0.30  - 

Diesel Oil (ind 

heavy,black for low 

speed marine and 

stationery engines).

 -    3.8906  4.0827 8%  -    0.40 3.50% 2.00%  0.30  - 

Other Gas Oils  -    6.6245  6.9517 8%  -    0.40 3.50% 2.00%  0.30  - 

 Liquiefied 

Petroleum Gas(LPG) 
16%

Residual Fuel oils 

125 cst.
 -    0.3155  0.3310 16%  -    0.40 3.50% 2.00%  0.30  - 

Residual Fuel oils 

180 cst.
 -    0.6309  0.6621 16%  -    0.40 3.50% 2.00%  0.30  - 

Residual Fuel oils 

280 cst.
 -    0.6309  0.6621 16%  -    0.40 3.50% 2.00%  0.30  - 

Other residual fuels  -    0.6309  0.6621 16%  -    0.40 3.50% 2.00%  0.30  - 

Lubricating oils 25% 16%  -    -    - 

Lubricating greases 25% 16%  -    -    - 

Batching oils 25% 16%  -    -    - 

Butanes (Petroleum 

gases)
 -    -    -    0.40  - 

Petroleum Bitumen 10% 16%  -    0.40  - 

Bituminous or oil 

shale and tar sands
10% 16%  -    0.40  - 

Bituminous mixures 10% 16%  -    0.40  - 

STATISTICSUPSTREAM

Petroleum and 
Petroleum 

Products Data 
and Market 

Share Reports 
are Accessible 
from the Data 

and Information 
Centre at the 

PIEA Secretariat. 

For more information kindly 
send an email to: 

analyst@petroleum.co.ke 
or 

call: Tel. 0722 221120 
020 2249081 
020 313046/7

I
talian oil major Eni announced a three-

year partnership with the International 

Renewable Energy Agency (IRENA) to 

promote renewable energy and accelerate 

the energy transition.

The two groups agreed to share their 

experiences and identify barriers 

to investment in renewable energy, 

specifically	 in	 fossil	 fuel	 exporting	

countries.

“We have reached a critical moment in the 

energy transition, one that requires the 

commitment and active participation of 

energy actors from across the spectrum,” 

said IRENA’s General Director, Francesco 

La Camera during the partnership 

announcement.

“It is in the interests of big oil companies 

and fossil fuel exporting nations to 

embrace the transition and seek a 

leadership position in it. The partnership 

between Eni and IRENA will reinforce our 

common efforts to advance the low-

carbon agenda in the decade of action.”

Eni and IRENA Partner to Promote 

Renewable Energy in Africa

Focus on Africa

While announcing the partnership, Eni 

and IRENA said that they will especially 

focus on building agribusiness and 

industrial development initiatives in Africa 

to integrate the region into the biofuel 

value chain in a bid to help decarbonise 

the continent’s transport sector.

Eni noted it was already involved in the 

decarbonisation of Africa’s energy mix, 

with the oil giant leveraging renewable 

energy sources to reduce the use of 

fossil fuels in power generation.

The Italian company has had a presence 

in Africa since 1954, with the continent 

accounting for more than half of Eni’s 

total oil and gas production.

It is now looking to capitalise on the 

energy transition in the region, recently 

opening three solar power plants in 

Tunisia and Algeria, while it also has 

a 50:50 joint venture with state-run 

Sonangol in Anogla that is developing a 

solar PV project in the southern part of 

the country.

Leading Role in the Energy 

Transition

Eni claims the agreement with IRENA will 

“enhance its international role as a leader 

in the energy transition”, while giving it 

the opportunity to contribute to debate 

on energy policies that IRENA promotes.

“The agreement with IRENA is a step 

forward in Eni’s pledge to reach net zero 

by 2050, as it leverages renewables 

and other technological and industrial 

solutions to successfully face the energy 

transition,” Eni’s chief executive Claudio 

Descalzi said.

The agreement will push Eni’s plan 

to increase its installed capacity in 

renewables to 60 gigawatts by 2050.

In the last several years, Eni has 

accelerated its production of renewable 

energy, growing from 11.6 gigawatt hours 

in	2018	to	339.6	GWh	in	2020.

The collaboration between Eni and IRENA 

will focus on biofuels, marine energy 

and offshore renewables to reach 

decarbonisation goals.

The players will focus on adding Africa to the biofuels value chain
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USD/KSHS and CRUDE OIL TREND

Mean Exchange Rates (KES/US$) Crude Prices

Crude Oil Analysis

Year 2019 - 2021 Mean Exchange Rates (KES/US$) Crude Prices

May-19  101.20 72.35

Jun-19 	101.89	 64.80

Jul-19  103.31 66.15

Aug-19  103.44 62.30

Sep-19 103.79 62.44

Oct-19 103.55 63.6

Nov-19 102.2 66.6

Dec-19 101.32 69.25

Jan-20 100.97 67.8

Feb-20 101.27 56.1

Mar-20 104.05 35.58

Apr-20 106.83 17.64

May-20 106.65 23.52

Jun-20 106.48 36.34

Jul-20 107.46 44.28

Aug-20 107.93 45.74

Sep-20 108.6 42.35

Oct-20 109.14 40.16

Nov-20 110.36 43.04

Dec-20 110.52 49.57

Jan-21 109.89 55.27

Feb-21 109.67 61.61

Mar-21 109.63 65.16

Apr-21 107.84 63.94

May-21 107.61 67.71

Jun-21 107.82 63.35

Jul-21 108.26 66.7

Aug-21 109.46 72.34

Sep-21 110.21 73.5

Crude Oil Price Trend
Maximum pump prices (15th October 2021 to 14th November 2021)

PRODUCT MOMBASA NAIROBI NAKURU ELDORET KISUMU

Super Petrol 127.46 129.72 129.24 130.13 130.12

Automotive Diesel 108.36 110.60 110.43 111.32 111.30

Kerosene 101.29 103.54 103.39 104.27 104.26

Maximum pump prices (15th September 2021 to 14th October 2021)

PRODUCT MOMBASA NAIROBI NAKURU ELDORET KISUMU

Super Petrol 132.46 134.72 134.24 135.13 135.13

Automotive Diesel 113.36 115.60 115.43 116.31 116.30

Kerosene 108.57 110.82 110.67 111.54 111.54

Maximum pump prices (15th August 2021 to 14th September 2021)

PRODUCT MOMBASA NAIROBI NAKURU ELDORET KISUMU

Super Petrol 124.72 127.14 126.75 127.67 127.67

Automotive Diesel 105.27 107.66 107.55 108.46 108.46

Kerosene 95.46 97.85 97.76 98.68 98.68

Maximum pump prices (15th July 2021 to 14th August 2021)

PRODUCT MOMBASA NAIROBI NAKURU ELDORET KISUMU

Super Petrol 124.72 127.14 126.75 127.67 127.67

Automotive Diesel 105.27 107.66 107.55 108.46 108.46

Kerosene 95.46 97.85 97.76 98.68 98.68

Maximum pump prices (15th June 2021 to 14th July 2021)

PRODUCT MOMBASA NAIROBI NAKURU ELDORET KISUMU

Super Petrol 124.72 127.14 126.75 127.67 127.67

Automotive Diesel 105.27 107.66 107.55 108.46 108.46

Kerosene 95.46 97.85 97.76 98.68 98.68

Maximum pump prices (15th May 2021 to 14th June 2021)

PRODUCT MOMBASA NAIROBI NAKURU ELDORET KISUMU

Super Petrol 123.95 126.37 125.98 126.90 126.90

Automotive Diesel 105.27 107.66 107.55 108.46 108.46

Kerosene 95.46 97.85 97.76 98.68 98.68

Maximum pump prices (15th April 2021 to 14th May 2021)

PRODUCT MOMBASA NAIROBI NAKURU ELDORET KISUMU

Super Petrol 120.41 122.81 122.44 123.36 123.36

Automotive Diesel 105.27 107.66 107.55 108.46 108.46

Kerosene 95.46 97.85 97.76 98.68 98.68

Maximum pump prices (15th March 2021 to 14th April 2021)

PRODUCT MOMBASA NAIROBI NAKURU ELDORET KISUMU

Super Petrol 120.41 122.81 122.44 123.36 123.36

Automotive Diesel 105.27 107.66 107.55 108.46 108.46

Kerosene 95.46 97.85 97.76 98.68 98.68

Maximum pump prices (15th February 2021 to 14th March 2021)

PRODUCT MOMBASA NAIROBI NAKURU ELDORET KISUMU

Super Petrol 112.78 115.18 114.85 115.77 115.76

Automotive Diesel 99.52 101.91 101.81 102.74 102.73

Kerosene 90.05 92.44 92.36 93.29 93.28

Maximum pump prices (15th January 2021 to 14th February 2021)

PRODUCT MOMBASA NAIROBI NAKURU ELDORET KISUMU

Super Petrol 104.60 106.99 106.69 107.62 107.61

Automotive Diesel 94.01 96.40 96.31 97.23 97.23

Kerosene 84.75 87.12 87.08 88.00 87.99

Pump Prices

STATISTICS STATISTICS
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Breakdown of the costs of Super Petrol (PMS), Diesel (AGO) and Kerosene (DPK) in Nairobi:

15th October 2021 to 14th November 2021

Cost Item Cost Description Super Petrol Diesel Kerosene

Kshs/Litre Kshs/Litre Kshs/Litre

Landed Cost (a) Weighted average cost for all imports 61.78 56.00 52.44

Pipeline Transport (Msa - Nrb) Pipeline 

(100% PMS, AGO & IK)

2.07 2.07 2.07

Road Transport (Msa-Nrb) - Bridging Road 

(0% PMS, AGO & IK)

0.00 0.00 0.00

Pipeline Losses Pipeline 

(0.25%)

0.01 0.01 0.01

Depot Losses 0.5% PMS, 0.3% For DPK & AGO) 0.55 0.28 0.26

Delivery within 40kms of Nairobi Delivery to petrol stations 0.54 0.54 0.54

Storage and distribution (b) 3.17 2.90 2.88

Importers Margin Wholesale

Dealers Margin Retail Investment Margin

Retail Operating Margin

Oil Marketing Companies Margins (C) 6.26 5.50 7.73

Excise Duty Tax 21.95 11.37 11.37

Road Maintenance Levy Levy 18.00 18.00 0.00

Petroleum Development Levy Levy 5.40 5.40 0.40

Petroleum Regulatory Levy Levy 0.25 0.25 0.25

Railway Regulatory Levy Levy 1.19 1.08 1.01

Anti-adulteration Levy Levy 0.00 0.00 18.00

Merchant Shipping Levy Levy 0.03 0.03 0.03

Import Declaration Fee Levy 2.08 1.88 1.76

Value Added Tax (VAT) Tax 9.61 8.19 7.67

Taxes and Levies (d) 58.51 46.20 40.49

Retail Prices in Nairobi (a) + (b) + (c ) + (d) 129.72 110.60 103.54

Summary Super Petrol Diesel Kerosene

KShs/Litre KShs/Litre KShs/Litre

Products Costs (a) 61.78 56.00 52.44

Distribution and Storage Costs (b) 3.17 2.90 2.88

OMC Margins (c ) 6.26 5.50 7.73

Taxes and Levies (d) 58.51 46.20 40.49

Retail Prices in Nairobi 129.72 110.60 103.54

EPRA Petroleum Prices

SOURCE: EPRA

NOTE: The computation of pump prices has taken into account the changes effected by the Tax Laws (Amendment) Act, 2020 which was assented to 

on 25th April 2020. All the changes in the Act became effective on that date, except the change in the basis of calculating VAT on petroleum products, 

which became effective on 15th May 2020. While the VAT was retained at 8%, the calculation of VAT now includes excise duty, fees and other charges 

in line with the East African Community Customs Management Act (EACCMA). Therefore, the basis of charging VAT at the point of entry includes the CIF 

value, the applicable customs duty and excise tax but excluding IDF fees and Railway Development Levy.

The Energy and Petroleum Regulatory Authority (EPRA) cut prices by Sh5 per litre, bringing down the cost of super petrol and diesel to Sh129.72 

and Sh110.60 respectively in the monthly review that will lapse on November 14. The cuts came after State House intervened and directed EPRA to 

reduce fuel prices despite lack of funds in the Subsidy kitty that had been used to keep prices low since March after prices hit an all time high in the 

September 15 - October 14 review          
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